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9.Ulenu v 3apgaum y4e6HOM ANCUUNIINHDI

Llensimmn ocBoeHn s y4eBHOM AU CUMNNNHBI ABMSIOTCS:

OCHOBHOW LieNbo ANCUUNNNHBLI ABNSETCS NOBbILLIEHME YPOBHS BNaAeHUs MHOCTPaHHbIM
S13bIKOM, OOCTUTHYTOrO Ha npeablaylien cTyneHu obyveHus (6GakanaeBpuat) M oBnageHue
obyyarwmmmncs HeobxoauMbIM YPOBHEM WMHOSI3bIYHON KOMMYHMKATUBHOW KOMMNETEHUMWU Ans
peLLeHns coumanbHO-KOMMYHUKATUBHbBIX 3a4a4y B pasnunyHbix ob6racTtsax npodeccroHansHom u
Hay4yHol cdep AeATenbHOCTM Npu O6LLEeHUM ¢ 3apyBeXxHbIMU Konreramv M napTHepamu, a
TakKe AN pasBUTUS KOTHUTUBHBIX U UCCReaoBaTeNbCKMX YMEHMI C UCMONb30BaHNEM PECYPCOB
Ha MHOCTPaHHOM S13bIKe.

3agaun yyebHon ancumnnuHbl: QucunnnmHa « NpodeccnoHanbHoe obLeHne Ha MHOCTPaHHOM
A3blKe » pellaeT cregyrowme 3agadn:

e BOCCTaHOBMTb 6a30Bble 3HAHUSA, NofyYeHHble Ha 1-2-M Kypcax oOLeyHNBEPCUTETCKOroO
obyyeHns. - ccopmumpoBaTtb  HaBblKM  AHHOTUPOBAHUSA,  KOHCMNEKTUPOBAHMUSA,
pedepmpoBaHng,;

e 00yunTb HaBblkam 6ernoro 4TteHusi, ObLICTPOro npeaBapuTENbHOrO MNPOCMOTPA,
N3BMneYeHNsi OCHOBHOW TEMbI, Naeun, nHhopmMaumm, BbICTpanBaHUs OTAENbHbLIX PaKTOB B
NOrn4ecKom nocnegoBaTeNlbHOCTU, UX OLEHKN, KPaTKOro N3MNOXKEHNA U Ap.;

e cdopMupoBaTb YMEHUA MNPaBUMBHOrO MNOCTPOEHUA CBSA3HOMO MOHOJSIOrMYECKOro
BbICKa3blBaHNA HA MHOCTPAHHOM S3bIKE;

e pasBuBaTb HaBblKM CaMOCTOATENLHON pPaboThbl B pexXMmMe MHGOPMaLMOHHOro NoMcka B
NHTepHeT;

e peanu3oBbiBaTb HaBbIKM YTEHWUS MO 3arofioBKam, MPOCMOTPOBOro M MOMCKOBOIO YTEHUS
cTaTen Ons 3aHATUM M U3y4YaloLlero YTeHMs OoMa; - CTUMYNMpPOBaTb CAMOCTOATENBHYHO
TBOpYeCKyto paboty obyvarowmxca npu  MUHUMANbHOM KOHTPOME CO CTOPOHbI
npenogasaTens;
aKTMBM3MPOBaTb BCE HABbIKN COOTBETCTBYIOLLMX BUAOB PEYEBON AEATENBHOCTY;

e cnocobcteBoBaTb (QOPMUPOBAHMIO  Pa3fNYHbIX NapamMeTpoB, KOMMYHWKATUBHOM
KoMneteHunn Oyaywmx CcneumanucToB, a TakkKe YCNewHOW caade acnmpaHTCKMX
9K3aMeHOB; pa3BuUTNE HaBbIKOB NyBrIMYHOM peun (cooduieHne, goknaa, ANCKyccus),

e pa3BUTUE HaBbLIKOB YTEHUSA creumanbHONW nuTepaTypbl C LUEnblo  MNOSyYeHus
npodeccrmoHanbHon MHGOpMaUuKn, 3HAKOMCTBO C OCHOBaMW 3dcce ,pedepupoBaHus,
aHHOTUPOBAHMSA N NepeBoaa No cneumanbHOCTU, pa3BUTUE OCHOBHbIX HABbIKOB MMCbMa
Ana noarotoBkM nybnukaumim u BeOeHUs NEPEnUCKUM No crneumanbHOCTM, a Takxke,
KOMMYHUKaTUBHas PYyHKUN A WHOCTPaHHOro A3blKka (aHrnmMnckoro) ans
npodeccMoHanbHOro obLweHns, A0CTUXKEHNS NPOGECCUOHarnbHbIX LEenen u peleHus
npodeccrMoHarnbHbIX 3adady (Hay4HO-MCCreaoBaTeNbCKUX, MPOEKTHO-3KOHOMUYECKUX,
aHanNMTUYECKN X, OpraHn3aum OHHO-yNpPaBeHYECKNX).

10. MecTo y4ye6HOM ancuMnnuHbI B cTpykType OOI:

YyebHasa aucumnnmHa « lNMpodeccnoHansHoe obLeHne Ha MHOCTPAHHOM SA3bIKe (aH NN CKUI)»
OoTHocuTCcA K 6HasoBomy umkny gucumnnuH - ®PegepanbHOro  rocygapcTBEHHOro
obpasoBaTenbHOro craHgapTa BbICLLIEro npodeccmoHansHoro obpasoBaHnsa No HanpasneHnto
nogrotoBku 38.04.02 MeHepkMeHT (Marncrpatypa).

Mpuctynas K U3yydeHnto JaHHOW AMCUUNNNHBI, OByyalowm ecs OOMKHbI MMEeTb NOArOTOBKY NO
aHIMMICKOMY s13blKy B 0ObEME NporpamMmmbl 6bakanaspuaTa BbiCLUEN LLUKONbI.

Yy o6yl-|a+ou1,1/|xc9| OOJDKHbI ObITb CCbOpMI/IpOBaHbI KOMNeTeHunn: CMOCOOHOCTb U TOTOBHOCTD K
peanbHOMYy MHOA3bIYHOMY obLeHunto B pa3nnMyHbIX CuTyaumnax, CC*)OpMI/IpOBaHbI
KOMMYHUKaTUBHbIE N COLUUNOKYIIbTYPHblE YMEHNA B COOTBETCTBUU C NPUHATbIMW HOPpMaMn B
CTpaHaX n3dy4aemMoro 43blka.



Obyvatowmecs AODKHbl  YMEeTb  MCMOMb30BaTb 3HaHWE UMHOCTPAHHOrO A3blka B
npodeccrnoHanbHONn AeATenbHOCTU, NPOGECCMOHANbHON KOMMYHUKAUMKU N MEXITUYHOCTHOM
obweHun.

YyebHas gucumnnuHa «lNMpodeccrmoHansHoe obLieHne Ha UHOCTPAHHOM A3bIKe (aHTMUNCKUIA )»
ABNAETCA NpefLlecTBYOWENn ONA Cneayrwmx OUCUUMNINH.  «YNpasreHyeckas 3KOHOMUKay,
«MeToabl nccnegoBaHMA B MEHEKMEHTe», «Teopusi opraHusauMn u opraHu3aunoHHOEe
rnosefeHne».

«lMpodeccrmonansHoe obLlieHne Ha MHOCTPAHHOM si3blke (aHrMMNCKUI» pellaeT criegyowme
3afjayn: - BOCCTaHOBUTb 0as3oBble 3HaHUSA, TMOfNlyYeHHble Ha 1-2-m  Kypcax obule-
YHUBEPCUTETCKOrO 0By4YeHns. - chopMmpoBaTb HaBbIKM aHHOTUPOBAHUSA, KOHCNEKTUPOBaHUA,
pedepnpoBaHms. - 0byunTb HaBblkam Gernoro 4YteHus, GbICTPOro NpeaBapuUTENbHOrO Mpo-
CMOTpa, W3Bfie4YEeHUSI OCHOBHOM TeMbl, naeun, nHdopmaumun, BbICTPaMBaHUSA OT- AeNbHbIX
dakToB B NOrM4Yeckor nocneaoBaTeslbHOCTU, MX OUEHKU, KPaTKOro W3MOXeHUs Wu gp. -
chopmMupoBaTb YMEHUS NPaBUIIbHOIO NOCTPOEHUSA CBA3HOIO MOHOSOMMYECKOro BblCKa3blBaHUSA
Ha MWHOCTPAHHOM $£3blke - pa3BMBaTb HaBblKM CaMOCTOATENbHOM paboTbl B pexume
NHOPMALUMOHHOIO noucka B WMHTEpHeT; - peanu3oBbiBaTb HaBblKU YTEHUS MO 3aronoBKaM,
NPOCMOTPOBOrO N NO- UCKOBOIO YTEHUS CTaTen AN 3aHATUN U N3yyalrowlero YTeHus Ooma; -
CTUMYNMPOBATb CaMOCTOATENMbHYKD TBOPYECKY paboTy obydarowmxcss npy MUHUMAaNbHOM
KOHTpONe CO CTOpPOHbl MpenogaBaTtens; - akTMBM3NPOBaTb BCE HaBbIKM COOTBETCTBYIOLLMX
BWOOB peyvyeBON AeATENbHOCTU - CNOCOBGCTBOBaTb POPMUPOBAHUIO Pa3NIUYHbIX NapaMeTpos,
KOMMYHUKaATUBHON KOMMETeHUun Oyaywmx cneumanncTtoB, a Takke YChnewHon cpade
acnMpaHTCKUX 3K3aMeHOB

pasBUTUE HaBbIKOB MyBrMYHOM peun (cooblueHue, Aoknan, ANCKYCCUS), pasBUTNUE HaBbIKOB
YTEHMS cneumansHOW NnTepaTypbl C UEnNbo MonyyYeHns npodeccrMoHanbHon nHdopMauum,
3HaKOMCTBO C OCHOBaMu pedepypoBaHUs, aHHOTUPOBAHUS M NepeBoda Mo CrneunanbHOCTH,
pasBUTNE OCHOBHbIX HaBbIKOB NUCbMa Asi MOArOTOBKM NyGnnkaumin u BeaeHUs Nepenmnckm no
cneumansHOCTU, a Takke, KOMMYHUKaTUBHas (DYHKLUMS MHOCTPAHHOTO Ai3blka (aHTNMIACKOro) Ans
npodeccnoHansHoro Oo6LLeHNs, AOCTUXKEHUS1 NpodeccroHarnbHbliX LEenen U pelleHns
npodeccnoHanbHblXx  3aga4y  (Hay4yHoO-UCCneaoBaTeNbCKUX,  MPOEKTHO-3KOHOMMYECKUX,
aHanMTUYeCKMX, OpraHn3aL OHHO-YNPaBeHYECKMX).

MNepeBoa Kak CPEACTBO OCYLUECTBNEHUS NPOGECCMOHANbBHON AeATENbHOCTA,  OCHOBBI
coMocTaBUTENbLHOTO  aHanusa. [lepeBogdeckne  TpaHcOpMaLMWU:  NEKCUYeckne U
rpammartumyeckue.

NHonA3bIYHOE 06LWeHne peann3yeTtcd B OCHOBHOM B paMKaxX crneayrunx TemM:

* JInyHble [enoBble KOHTaKTbl, obweHne no TenedoHy, obuweHne Ha KOHdepeHUuunu, B
roCTUHULE, B a3pOrnopTy U T.A.

* [Monckn paboTbl, NHTEPBLIO, pe3tome, peKkoMeHAaUMN.

« [lenoBas BCcTpeya, BedeHWe NeperoBopoB, Hay4YHO-NpakTuyeckas KoHepeHUmnS.
* [Mpe3eHTaLMsa HAY4YHOW TEMbI/3KCNEPUMEHTA.

* [podeccrmoHarnbHbIM HayYHbIA POCT U MOBbILLEHUE KBannukaumn.

» [lenoBoe nnucbMmo.

* MlHdpopmauma n nHopMaUn OHHbIE TEXHOMOMNI.

* MeHepKMEHT (B T.4. TUMbl OpraHM3auunii, opraHM3aLUnoHHbIe NPOLECChl, B3auMoaencrene
Hay4HOro COTpyAHMKa U OpraHn3aumm, KoprnopaTuBHas KynbTypa)u ap.



11. MnaHupyemble pe3ynbTaTbl 00yYeHUs nNo AucuunnuHe/Moaynio (3HaHUA, YMeEHUS,
HaBblKW), COOTHECEHHbIe C NNaHUpyeMbIMU pe3ynbTaTaMn 0OCBOEHUS ob6pa3oBaTenbLHOMN
nporpamMmmbl (KOMAEeTEHUUAMU) U UHONKATOPAMMN UX AOCTUKEHUSA:

Kog HaseaHue Koa(bt) WraukaTop (bl) MnaHnpyemble pesynbtaTtbl 06yyeHus
KoMneTeHuum

YK-4 | CnocobeH YK-4.1 Bbibupaet Ha 3HaTb:—COBpPEMEHHbIE cpencTea
NPUMEHSTb WMHOCTPaHHOM £13blke | MHGOpPMaLMOHHO KOMMYHUKALIMO HHbIX
COBpPEMEHHbIe KOMMYHMKATMUBHO TEXHONOTUIA; - A3bIKOBOWN MaTepuan
KOMMYHVKaTUBHbIE npuemnemMble (nekcunyeckne  eguHWMUBI U rpammaTUYeckune
TeXHonorum, B TOM cTparerum CTPYKTYpbl), HEOOXOAUMBIA U AOCTATOYHBIA NS
yucne Ha akagemMu4eckoro u obleHuss B pasnuuHbIX cpegax W cdepax
WMHOCTPaHHOM(bIX) npodeccnoHansHOr | pevyeBoun AesTeNnbHOCTY;

A3blke(ax), ons 0 o6LLeHuns
akagemMm4eckoro u YMeTb: BOCMPUHUMATb Ha CMAyx W MNOHUMaTb
npodeccmnoHancHo | YK-4.5 Bnageet coaepxaHme ayTeHTUYHbIX 06LWwecTBeHHO
ro MHTErpaTUBHbIMM NONUTUYECKNX, NYyOMUUMCTUYECKUX (MEOUIHBIX) U
B3anMoencTBums KOMMYHVKATMBHbIMM | MparMaTtu4yeckMx TEKCTOB, OTHOCALWMXCA K
YMEHMSIMW B YCTHOW | pasnuWyHbiM Tunam peyvn, BbiOensiTb B HUX
N NMUCbMEHHON 3HaYUMYHO MHpopMaumio; — noHMMaTb
WHOSA3BbIYHOM peYM B | COAEPXKaHMEe Hay4yHO MNONynsApHbIX U HayYHbIX
cUTyaumsix TekcTtoB, Onoros/Beb-canToB; — BblOensaTb
aKageMn4eckoro u 3HaUUMy0 MHOPMaUMIO U3  MparMaTuyeckux
npogeccmnmoHasnbHOr | TEKCTOB  CAPaBOYHO  MH(OPMAUMOHHOIO U
0 obuweHus peknamMHoOro xapaktepa, — BeCcTW Awanor,
cobniogas HopMbl pe4eBOoro 3TukeTa, UCMNomnb3ys
pasnuyHble cTpaTerM; BbiICTpamBaTb MOHOOT;
— cocTaBnaTb genosble BGymarn, B TOM 4ucrne
odopmnate  CurriculumVitae/ Resume n
conpoBoauTenbLHoe NUCbMO, Heobxoaumble Npu
npueme Ha paboTy; — BECTM 3anuCb OCHOBHbIX
MbICIe U PaKToB (U3 aygMOTEKCTOB U TEKCTOB
ONS  YTeHws), 3anuCb  TE3NCOB  YCTHOMO
BbICTYMNEHNA/NMNCbMEHHOTO Joknaga no
usyvyaemon npobneme; — nopAaepXuBaTb
KOHTaKTbl MPU NOMOLLU 3M1EKTPOHHON NOYThI.
Bnapetsb: NpPakTU4ECKUMMU HaBblkaMu
Mcnonb30BaHusA COBPEMEHHbIX
KOMMYHUKATUBHbIX TEXHOMOTUA; -
rpamMaTVdeckuMyM  KaTeropmsiMu  nU3yyaemoro
WMHOCTPAHHOTO A3bIKa .

NK—-4 | CnocobeH MK-4.1 dopmynupyeT uenb | 3HaTb:. METOOMKW, TEXHONOIMM U MpUEMbI
VMHULMMPOBATD, " 3agjayu, | ucnonb3yemble B uccrnegoBaTenbCKOn  U”
npoBOAUTb paspabartbiBaeT obpasoBaTtenbHOW AedaTenbHOCTM , cnocobbl
Hay4Ho- nnaH n | pa3paboTkn 1 peanusaumMn METOAUK, TEXHOMOTUIA
nccnenoBarTenbCky METOANYECKYIO n npuvemoB oOydyeHus B o0OpasoBaTenbHbIX
t0 paboTty n nporpammy opraHusaumax, camoobpasoBaHus, OpraHv3auui
npeacTaBnsTh npoBeaeHus , OCYLIECTBASAOLIMX Hay4Hyl0, [EroByld MU
NOoNy4YeHHbIe Hay4Horo obpasoBaTenbHyo OeATEeNbHOCTb.
pesynbTarhbl nuccnenoBaHus YmeThb:

BbICTYNaTb C [JOKnagamu, npeseHTaumsaMu wu

MK-4.3 Mpencrtaenger COOOLEHNIMN  HA HAy4YHbIX CeMuHapax W
pesynbTathbl KOHpep eHumsax Ha WHOCTPaHHOM A3bIke
NpOBEAEHHOTO MCNONb30BaTb 3HaHWE WHOCTPaHHOrO 43blka B
nccnenoBaHus B | NnpodeccunoHanbHom OesaTenbHOCTY,

BMAe Hay4Horo | npodeccnoHanbLHom KOMMYHMKaLMN "

oTyeTa, CTaTbW WU | MEXINUYHOCTHOM  oObleHun Ong  peleHus

aoknana CcoLuMarnbHO -KOMMYHUKaTUBHBIX 3agay B
pasnuyHbelx  obnactax  npodeccroHanbLHOW,

Hay4YHOW, KynbTypHOW 1 ©GbiToBOM  cdep

OeATenbHOCTN, npu obueHnn ¢ 3apy6e>+<Hb|M|/|
napTHepamu, a TaKkKke Ona  ganbHenero




camoo0Opa3oBaHus.

-4uTaTb M NOHMMATb CO ClioBapeM crneuuanbHyto
nutepaTtypy no LUMPOKOMY W Y3KOMY Npodunio
cneunanbHoOCTY;

- YMEHME BbIOENUTb MMaBHOE,

- yyacTBOBaTb B 06CYXAEHUN TEM, CBS3AHHbLIX CO
cneunanbHOCTbHO (3sapaBatb  BOMPOCHI MU
oTBeYaTb Ha BOMNPOCHI).

- yMeHue cTuMmynupoBaTb cobecefHvka K
BbICKa3blBaHWIO;

- yyuTbiBaTb 0COBEHHOCTM  HaUMOHamNbHOW
KynbTypbl coGecepnHuka, npaeunbLHO
NoNb30BaTbCS PEYEBLIM ITUKETOM;

noHumMaTb pedb cobecedHVKOB (Ha YypOBHe
dakTmyeckon  MHpopmaumm, UMNINLUTHOTO
CcMbicria 1 o6Len No3nuumM roBopsLwero);

nicatb  HeoduuManbHble U oduUManbHbIe
nucbMa;

- copmynupoBatb  Bonpocbl  (y3noBble,
VHALUMATMBHbIE, KOHTPBOMPOCHI);

- $ICHO, MOTMYHO, apryMeHTUPOBaHO BblpaxaTtb
CBOM MbICN (MOHOMOIMYecKas peyb);

- CTUMYNMPOBaTb cobecenHuka K
BbICKa3bIBaHWIO;

- yuutbiBaTb 0COOEHHOCTM  HaUMOHAnNbHOWM
KyNbTypbl cObecenHuka.

- NPaBMUIbHO MOMb30BaTbCSA PEYEBbIM ITUKETOM;

-nucatb Aoknagbl U pedpepatbl No  TEMe
npoeccnoHanbLHoOro uccnegoBaHus,
HeoduLUManbHbIe NMCbMAa; NUcaTb 3cce, cTaTbu B
pamkax Hay4YHOW CTUIUCTUKN

- SICHO, NOTrMYHO W apryMeHTMPOBaHO BbIPa3nUTb
CBOIO MbICIb B MUCbMEHHOW (POpPME;

- NoHMMaTb pedb cobecefHUKOB (Ha YpOBHE
dakTnyeckon WHG O pMaLmw, UMNITULUTHOTO
cMbicna u obLwen No3nuum roBopALLEeEro);

- COCTaBnATb pesloMe;

- SICHO, NMOMMYHO U aprymMeHTMPOBaHO BbIpa3UTb
CBOI0 MbIC/1b B MUCbMEHHOWN dhopMeE;

- NONb30BaTbCS CrIOBapPEM.

- MNOHMMaTb pedb cobecenHUKOB (Ha YpOBHE
dakTnyeckon MHG O pMaLmw, UMMNITULUTHOTO
CMbICNa u o6Len No3mummn roBopsLLEro);
BnapeTtb: umeTb HaBbIK(W)):

ny6nn4HoOro obueHus n npuemamu
3P PEKTMBHON  peyYeBOM  KOMMYyHMKaumm B
npogeccmnoHasnbHom neaTenbHoCTH Ha

MHOCTPaHHOM $I3blke; — HaBblkamn 0OpPMITEHNS
pe3ynbTaTOB Hay4HbIX WCCNEAOBaHUA WU WHbIX
OOKYMEHTOB B npogeccmnoHanbHOn
OesATenbHOCTN HA MHOCTPaHHOM A3blke

Bnapetb: Bnagetb BCEMU BUOAMW  YTEHUS
nuTepaTypbl pasHbiXx PYHKUMOHAMNbHBLIX CTUMENR;

- noHumaTb peyb cobecenHUKOB (Ha YpOBHe
dakTnyeckon  MHgopmaumm, UMNANUUTHOTO
cMbicia u obLen No3nuum roBopAaLLero);




peyn) u NpUMEHsTb UX Ans
obuweHns;

- BrnageTb OCHOBamMu ny6nuyHo
coolOleHnss, pgoknagbl M N
npegBapuTeEnbHON NOAFOTOBKOWM)

BMageTb HaBblkaMW Pa3roBOPHO-ObLITOBOWN peyn
(HOpMaTMBHBEIM  MPOU3HOLUEHWEM U PUTMOM

noeceaHeBHOIo

N peun, genatb
peseHTauum (¢

- BRageTb OCHOBHbIMM HaBblkaM MUCbMa,
Heo6XoaUMbIMU ANS BEAEeHVS Nepenucku;

12. O6bemM gucunnnuHbI B 3a4eTHbIX eguHuuax/vyac.— 4 / 144

Pdopma NpoMexyTo4YHOU aTTecTaLmum 3a4eT, 3a4eT C OLEHKOM

13. TpyaoemMKoCTb No BuAam y4ebHon paboTbl

TpygoemkocTb
Bug y4ebHon paboThbl
y p Beero Mo TpumecTpam

1 TpumecTp 2 TpUMecCTp

KoHTakTHasa paboTa 12 6 6

nexkuumn 0 0 0

. npakTudeckue 12 6 6

B TOM YuUCTIE:

nabopaTopHble 0 0 0

KypcoBas paboTa 0 0 0

CamocTosTenbHasn pabdoTa 124 62 62
NMpomexyToyHasa aTTecTaums 8 4 — 3avet 4- 3aqet c

OLIEHKOW
Utoro: 144 72 72

13.1. CopepxaHne QUCLUNIINHbBI

n/n

HammeHoBaHve pasgena
OVCLUMMNMNWHBI

CopaepxaHve pasaena gucUmniuHbi

Peanunsauus
pasgena
OVCLMNIUHBI C
NMOMOLLbIO
OHNanH-Kkypca,
OYMK *

2. MpaKkTnyeckne 3aHATUA

2.1

MpodeccroHanbHas n
COUMOKYNbTypHas cdepbl
KOMMYHMKaLMN

1 A3bIKOBblIE OCHOBbI M COCTaBAAKOLME YCTHOM U
NMMCbMEHHOWN peyn. PasButne HaBbIKOB BOMPOCOB U
OTBETOB B paMKax MHTEPBbIO, CEMVUHAPOB "
auvckyccuin. CTpykTypa n ocopmneHune e-mail.
CocTaBrneHue pestome.

2.[lenoBow TenedoHHbIN pasrosop. Passutne
HaBbIKOB 3acce. Buabl acce. NnaH 1 komnosumuumsa acce.
3.PeyeBom aTMKET B NpodeccrmoHanbHo i cdepe.
Pa3Butue HaBbIKOB 3cce (Tematuyeckue
nNpeanoXeHus, aprymeHTaums, npumMepsbl, oTpaxeHue
co6CTBEHHOTrO MHeHUS). PasButmne HaBbIKOB
MOHOJIOMMYECKOTO BbICKa3blBaHUSA MHOPMALMOHHO M
dopmbl. UTeHre npodeccnoHanbHO -HanpaBneHHbIX
TEKCTOB C LENbio BbIABNEHUS OCHOBHOW MHEO pMaLmn.

3NEKTPOHHbIN
Kypc
AHrnncKn
A3bIK ANs
9KOHOMMUCTOB
no
HanpaBsneHuno
MeHegXxmMeHT
Business
English ++
«https://edu.vs
u.ru/ —
obpasoBarernb
HbIM nopTan




4. KpaTknin NMCbMEeHHbIM OTYeT (goknapn). Passutue
peyeBbIX HAaBbIKOB OUCKYCCUii 1 cobpaHuin. CTpykTypa,
coaepxaHune, oopMrieHe NPOTOKONOB 3aceaHni.
UTeHne cTaTen n TekCcToB NpodeccuoHanbHOn
HanpaBrieHHOCTU C LENbO N3YYEHUS CTPYKTYpbI
TeKcTa.

5.YcTHOE 1 NnCbMEHHOEe onucaHne rpadukoB u
auarpamm, paboTa ¢ uMdpoBbIM COAEpKaHNEM.
Pa3BnTre HaBbLIKOB 3CCe (3aKnoveHne 1 BbIBOAbI).
MepeBoa TekcTa NpodeccnoHanbHOn
HanpasneHHocTu. CTpaTernss 03HaKOMUTENBLHOTO U
NPOCMOTPOBOIO YTEHUS C LeNbio BbiBEAEHUS
3aKMIOYeHNs 0 CXOACTBaxX M pasnuunax TUMOB HaY4HO-
npodeccnoHanbHbIX TEKCTOB B PYCCKOW U UHOA3BIYHOM
KynbTypax.

6. PasBuTne HaBblikoB npeseHTaummn (CTpyKTypa,
coaepxaHue, BCTynneHve) Pa3sutve HaBblKOB
aHanusa npoYuMTaHHOro. YcTHoe Summary.
7.Pa3BnTre HaBbIKOB aHanusa npoO4YUTaHHOrO,
BbldeneHne 3HaymMmMmon nHdopmaumn. PedepumnpoBaHue
npoynTaHHoro (yctHoe). NpoaonxeHve passutus
HaBbIKOB Mpes3eHTauun (KpaTkas npeseHTaums)

8. CoumanbHO-KyNbTYpPHbIE acnekTbl 4efI0BOMN peyn.
Kak oueHuTb acce ( KpUTepum caMOOLIEHKN).
Crtpartermsa 4teHus C Lenbio BbiSIBNEHUS aBTOPCKON
no3vumm n popmMUpoOBaHNS K HEN OTHOLLEHUS
obyuatoLerocs.

«ONEeKTPOHHBI
n
YHUBEPCUTET»

2.2

Hay4Ho-

uccregoBaTtenbckas un
npodeccuoHanbHas cgepsbl

KOMMYHUKaLUnn

9.CocTaBneHve U1 HanucaHve Te3MCOB [oknaga u
aHHOoTauun. 3HAaKOMCTBO U OOLLlEHWE C Yy4YacTHUKaMu
Hay4YHbIX MEPONpUATUA B CUTyaumsix ouumansHOro u
HeouumanbHoro obuweHus (06CyxaeHve BapuaHTOB
y4yacTuss B Hay4HbIX MeponpuaTMsAX, 3arnofiHeHue
6GnaHKOB aHKeT, 3NEeKTPOHHAasA nepenucka ¢ Komnneramm
M opraHu3atopamyn KoHdpepeHuun) YUTteHne ctaten u
TEKCTOB Hay4HO-NpodecCnoHanbHoOM HanpaBieHHOCTH
(making notes).

10. . Pa3sBntne HaBblkOB nNpodeccuoHanbHo -
HanpaBneHHon " Hay4YHO-OPUNEHTUPOBAHHO 1
KOMMYHMKaLmMn Ha OCHOBe BbIMOMHEHUSA
penpoayKTUBHBIX YNPaXXHEHUA: BbIpaXeHe MHEHUS no
npeanoXeHHbIM Temam, N3roxeHue KpaTkon
nHopmauum no npobnemam, NOAHATEIM B TEKCTE UMK
NpeAnoXeHHbIX AUCKYCCUEN.

11. Henoas BCTpeua, Hay4HO -NpaKkTuyeckas
KOHbep eHUmns (paseuTtue HaBbIKOB Hay4HoO -
npodeccnoHanbHoOro o6LweHns). Passutne
KOMMYHUMKATMBHbIX HaBbIKOB AWUCKYyCCUM, 0OCYXOEeHus.
Kpartkas UHOpMaTMBHas npeseHTauus Ha
KOH(epeHUMn, HayyHOM ceMuHape (NpoLOJIKeHune
pas3BuTUS  HaBblkOB). UYTeHMe C nocnegyoLwmm
obcyxaeHuem cTaten n TEKCTOB Hay4HoO -
npogeccmnoHanbHON HanpaBfiEHHOCTH

12.CocTaBneHne rnoccapus. Passutve HaBblKOB
npeseHTauMm Ha npuMepe npe3eHTaummM  TeMbl
mMaructepckon gucceprtaumn. PasBuTMe  HaBbIKOB
OenoBoro nucbmMa. YTeHme ¢ nocregyroLuMm
obcyxaeHvuem cTareu n TEKCTOB Hay4HoO-
npogeccmnoHanbHON HanpaBfiEHHOCTW.
13.03HakoMneHne ¢ KynbTypon  odopmieHns
MHOA3bIYHOTO Hay4Horo TekcTa (npaBuna
uMTMpoBaHus, odopmneHne Gubnuorpadcdun, nogdop
Knio4eBblX  cnoB) YTeHve C  nocnegylolum
obcyxaeHvnem cTaren n TEKCTOB Hay4HoO-
nNpodeccnoHanbLHOM HanpaBNeHHOCTW.

HMcrnonesyeTa
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14. Wcnonb3oBaHve A3blka ANA  CCbIMKM  Ha
PaKTUYECKYIO " BU3YarbHYyO nHdOpMaLMIO.
OGy4yeHne oueHKe MpencTaBneHns aprymMeHToB Ha
cemyHape u OTBeTaM Ha apryMeHTbl ApYrux nogemn
15.  AHanu3a w©n  ucnonb3oBaHue  3PFPEKTUBHbBIX
npeseHTauMoHHbIX 3ameTok. [loarotoBka cueHapues
npeseHTaumn. OTBETbl Ha KOMMEHTapuuM U BOMPOCHI
yyacTHuka. YteHune ¢ nocnegyowmm obcyxaeHnem
cTaTel W TEeKCTOB  Hay4Ho-npodeccuoHarbHON
HanpaBreHHOCTM.

16.PoneBble urpbl (NpoBe4eHNE Hay4yHOro cemuHapa
no oJHoW u©3 BblOpaHHbIX OOyvalwWuMuca Tem
/npobnem). TllpeactaBneHne KOMaHAHOINO nNpPOeEKTa
obyyaromxcs.

17. PoneBble urpbl (MpOBEAEHNE Hay4yHOro cemMuHapa
no oAHoW w3 BbiOpaHHbIX obyvalowmmuca Tem
/npobnem). [lpeacTtaBneHne KoMaHOHOTO MpoekTa
obyyaromxcs.

13.2. Tembl (paspenbl) AUCUNNNUHBLI U BUAbI 3aHATUN

Buaobl 3aHATUA (KONMYECTBO YacoB)
Ne HaumeHoBaHue Temsbl
CamocTosATenbHas
n/n (pasgena) gucumnnuHbl | Jlekumn Mpaktnyeckue | JlabopaTtopHble paboTa Bcero
MpodeccrmoHanbHas n
1 COUMOKYIbTYypHasi ccpephbl 0 6 0 62 68
KOMMY HV1KaLMK
Hay4Ho-
> uccnegosartenbckas un 0 6 0 62 68
npodeccuoHanbHas
cpepbl KOMMYHMKaLMN
Utoro: 0 12 0 124 136

14. MeToanyeckue ykasaHua ansa odoy4arowmxcs no 0CBOEHUIO ANCLMNIIUHbI

Mpn peanM3aumn OMCUMNNNHBI  UCMONb3YOTCA 3NEMEHTbI  3MIEKTPOHHOro 00y4eHnss wu
ANCTaHUMOHHbIEe obpasoBaTenbHble TexHonormn — https://edu.vsu.ru/course/view.php?id=8229.
OcBoeHMe gucumnnunHbl npegnonaraeT He TOMbKO 0bs3aTenbHOe nocelleHne oby4arommcs
ayaOMTOPHbIX 3aHATUI  (NPaKTUYECKUX 3aHATUA) W aKTUBHYKD paboTy Ha HUX, HO W
CaMOCTOATENbHYI0 Y4ebHYI0 OeATeNbHOCTb, Ha KOTopyto oTBoAUTCA B 1 cemecTpe 56 yacos, BO
BTOPOM cemecTpe — 16 4acoB, a TaKkKe CaMOCTOSTESlbHY0 paboTy npu MNOLroTOBKE K
NPOMEXYTOYHOWN aTTecTaumMmn — 3a4eTy C OLEeHKoM (0TBOAMTCA 36 YacoB BO BTOPOM CEMECTPE).
[nsa ycnewHoro ocBoeHnsa aucumnnnuHel MNpodeccnoHansHoe obLeHne Ha MHOCTPaHHOM Si3blKe
«» obyvawowmmnca OomkeH nMeTb 6asoBy0 MOAFOTOBKY MO MHOCTPAHHOMY SA3blKy B 06bEMe
nporpamm OakanaBpuaTa, a TakKkKe AOOIPKEH ONupaTbCA Ha 3HaHUSA, YMEHUS U BnageHus,
COpPMMPOBaHHbLIE NPU U3YYEHUU ONCUMNINHBLI «MIHOCTPaHHbIN A3bIK B NpOodeccnoHanbHoM
chepenr.

MpakTnyeckme 3aHATUS — [NaBHOE 3BEHO AMAAKTMYECKOro UMKra obyyeHus. YunTbiBas
cneunduky anmcumniuHel « [lNpodeccmoHanbHoe oblieHne Ha WMHOCTPaHHOM A3blke » Ha
HeA3bIKOBbIX (pakynbTeTax, NpPakTUYEeCKME 3aHATUSA SBNAKTCS €OUHCTBEHHO BO3MOXHOW U
Heobxoammon hopmor paboTbl.

Llenb npaktnyecknx 3aHaTMn — cbopmMupoBaHme y obyyaroLwmxca OpUeHTUPOBOYHON OCHOBHI
Ang nocnenyoLwero yCBOEHUs mMaTepvana MeToAOM CaMOCTOoATenbHoM paboTel. [ns Toro,
4yTOObl 4OBMTBLCS ycnexa B M3YyYEHUU MHOCTPAHHOrO si3blka, HEOBXOAMMO 3aHUMATLCS SA3bIKOM
cucrtematndeckn. OPPEKTUBHOCTb MPaKTUYECKMX 3aHATUM B  3HAYUTENbHOW CTENeHwu
onpegenseTca npaBuilbHbIM BbIOOPOM OAHOM W3 y4yebHO-06pas3oBaTENbHLIX TEXHOSOMMN,
KOTOpble cnyxaT peanusaumu no3HaBaTeNlbHON M TBOPYECKOW aKTUBHOCTU CTYyOEeHTOB B
y4yebHOM npouecce. Takmm obpa3oMm, B nNpouecce OCBOEHMUS  OUCUNNNIUNHGI
«lMpodeccmoHanbHoe o0O0uwEeHne Ha WMHOCTPAHHOM NA3blKE» MNPUMEHSIIOTCA COBPEMEHHbIE




obpasoBaTefbHble TEXHOMOMMWU, AallMe BO3MOXHOCTb MOBbIWATbL KayecTBO obpasoBaHus,
b6onee achdekTMBHO MCNONb30BaTh y4ebHOE BpeEMS.

TexHonornu, npumeHsemble B y4e6GHOM npouecce:

- JINYHOCTHO-OPMEHTUPOBAHHAA  TEXHONOrns, KoTopas  npegnonaraetr  packpbiTue
NHONBUAOYaNbHOCTN KaOoro CTyaeHTa B npouecce 0byvyeHMs MHOCTPaHHOMY A3blKYy B BbICLLEN
wkone. Lenb Takoro obyyeHmsi COCTOMT B CO34aHMM CUCTEMbl MCUXONOro-neaarornyecknx
ycrosun, nossonswowmnx pabotatb C KaxAdblM CTYOEHTOM C Yy4eTOM WHAWBUAYasbHbIX
no3HaBaTesbHbIX BO3MOXHOCTEN, NOTPEOHOCTEN M NHTEPECOB;

- TexHonorms npobnemMHoro obyyeHnss npeacrasBnser cobonm cosgaHve B ydebHoum
AeATEeNbHOCTU  MPOBMEeMHbIX CUTyauMi U OpraHuM3aums akTUBHOW  CaMOCTOSATENbHOW
AeATeNbHOCTN CTYOEHTOB, B pe3yrbTate Yero NpoMcxoamT TBOpPYECKOe OBNageHne 3HaHUSMN,
YMEHUSAMMU, HaBbIKaMW;

- TEXHOSOrMs MNPOEKTHbIX MeTodoB o0byveHuss npenctaBnseT cobor paboTy no pasBuTUIO
nHOMBMAOyanbHbIX  TBOPYECKMX CMNOCOBHOCTEN  CTYAEHTOB, OCO3HaHHO NOAXOoAMTb K
npodeccnoHanbHOMy CamMoonpeaeneHnto Yepes ancunnimHy « MHOCTpaHHbIN A3bIKY;

- TEXHONOMMS nccnegoBaTtenbCKMX MeToAO0B AaeT BO3MOXHOCTb CTyAeHTaM CaMOCTOATESNbHO
MOMOSIHATL CBOW 3HAHMS, rNyOOKO BHMKATb B M3ydaemyto npobnemy u

npegnonaraTe NyTU €€ peLleHnst, YTo BaXXHO Npu hopMnpoBaHnm MMpOBO33PEHUS, B TOM YNCIe
Ha NHOCTPaHHOM A3bIKeE;

- TEXHONOMMS NCNOSNb30BaAHNA UTPOBbIX METOA0B (POfeBbie Urpbl) CNOCOBCTBYET pacLLUMPEHU O
Kpyrosopa, pasBuUTUIO MNO3HaABATENbHOW AEATENbHOCTM, (QOPMUPOBAHUIO ONpeaeneHHbIX
YMEHUN 1 HaBbIKOB, HEO6XOONMbIX B MPAKTUYECKON AEATENBbHOCTH;

- TexHonormsa oby4eHns B COTpygHM4ecTBe (KOMaHaHasd, rpynnosas paboTa) paccmaTtpuBaet
COTPYAHMYECTBO Kak Uaeto COBMECTHOW pa3BuBatoLLen AeATeNbHOCTY;

- MHOPMALMOHHO-KOMMYHUKAUNOHHbIE TEXHONOrmuM no3BonAT oborawiatbe cogepkaHue
00y4YyeHnsa NHOCTpaHHOMY A3bIKy Yepe3 goctyn B IHTepHeT.

B npouecce 0by4yeHna MHOCTPaHHOMY S3bIKY MCMONb3YHTCA MHTEPAKTUBHbLIE MeTOAbI, T K. OHU
CrnocobCTBYIOT aKTUBHOMY B3anMMOLENCTBUIO CTYAEHTOB He TOSMbKO C npenogaBaTternieM, HO U
APpYyr C ApYroMm, OHW TaKkKe HaueneHbl Ha JOMUHUPOBAHME aKTMBHOCTU yYyalLMXCHa B npouecce
obyyeHns. OTM MeToabl npegnonaralT co-obyvyeHne  (KonnektuBHoe, obyyeHne B
COTPYAHMYECTBE), NpuyeM K obyyalwmnca un negaror ABMASKTCA cybbektamm yy4ebHoro
npouecca. Ha nabopaTopHbIX 3aHATUAX MCNOMb3YKTCA criegylowme BuUAbl WHTEPAKTUBHbIX
MEeToO0B:

PoneBas urpa NpUMEHSIETCA Ha MPaKTUYECKUX 3aHATUSX Kak bopma 0By4YeHUs U KOHTPOns ¢
Lienblo akTMBM3aLMn peveMblCnMTENbHON AEeATENBHOCTM CTYAEHTOB, paclUMpPeHns Kpyrosopa u
oboralleHMss feKCUMYeckoro 3amaca, BOCMUTaHUS KynbTypbl OOLWEHUS, TPEeHUPOBKU
HEenoaroTOBNEHHOW (CMOHTaHHOW) peyn. Bo3aMoXHO ncnonb3oBaHne Takux opm NpoBeaeHns
pONEeBbIX UTP Kak Npe3eHTauns, MHTePBbIO, KOHbepeHUM s, CoBeLLaHne n ap.

MoaenvpoBaHMe KOMMYHUKATUBHbLIX cuTyauuit. Llenbio mMogennpoBaHMs KOMMYHUKATUBHbBIX
cMTyauun SBNseTCsa akTMBM3aLUms NpoLuecca peannsaunm pe4yeBoro noseaeHns cobecegHNKoB
B 3aBMCMMOCTU OT T€X COLManbHO-KOMMYHUKATUBHbIX YCINOBUIA, B KOTOPbIX OKa3blBAlOTCS €e
y4YacTHUKN. Micnonb3oBaHne MOAeNMpoBaHMs NO3BOMAET CTYAEHTAM Nerko BXOAUTb B KOHTAKT C
napTHepamu Mo o6LLEHMI0, HAXOAUTb B3aMMOMNOHUMaHNE N YyBCTBOBATb MX NOAAEPXKKY, CMEO
Bblpa)kaTb CBOM 3MOLIMW U YyBCTBA, CTUMYNNpyeT DOPMNPOBaHNE HPABCTBEHHbIX LLIEHHOCTEW 1
MWUPOBO33pEHUS CTYOEHTOB;  aKTyanuaupyeT  Npouecc  OBNaaeHus OCHOBHbIMWU
npodeccnoHanbHbIMU U KOMMYHUKATUBHBIMU KOMMETEHUUSIMA, NMO3BOMSET CaMOCTOSTENBHO
MbICITUTb U MPUHUMATb PELUEHNS.

MpoBeneHne pguckyccnin. Llenb - [OOCTUXKEHME NPaKTUYECKOro BrageHus cpeactBamu
WHOCTPaHHOIO si3blka, MO3BOSIAKOLErO MCMNOMb30BaTh UX ONA OCyLLeCcTBNeHNs apdeKkTMBHOM
KOMMyHMKaLMKN B npodeccnoHanbHOM OBLLEHUN N KPOCCKYNbTYpHOW cpeae. cnonb3oBaHue



AaHHOro Metoda hopMmpyeT y 0ByYaloLWNXCS NMHIBUCTUYECKME KOMMETEHLMN, NO3BONSAOLLNE
cBOOOAHO KOMMEHTMpPOBATb, CpaBHMBATbL U MHTEPNPETUPOBATL CTATUCTUYECKYID 3HAYMMYHO
MHopMaunto, BECTU cUTyaTUBHyl0 Gecedy B pamkax TeMbl, COBEPLUEHCTBOBATb HaBbIKM
BEAEHNS ONCKYCCUU NO NpodeccnoHarnbHbIM Npobremam.

Mpe3eHTauma. KayectBeHHasi npe3eHTaumsa 3aBMCUT OT Creaylowmx napaMeTpoB: NOCTaHOBKM
TEMbl, LUenNM M nnaHa BbICTYNfIEHUS; ONpeaeneHus NpOoAOIPKUTENbHOCTM MpeacTaBneHns
mMaTepuana; agpecoBaHHOCTM MaTepuana; WHTEPaKTUBHbIX OEWCTBUWA  BbICTynaroLero
(BkntoveHne B 0bcyxaeHne cnywartenemn); MaHepbl NpeacTaBNeHns npeseHTaunmn: cobnogeHne
3pUTENBHOTO KOHTaKTa C ayauTOpuen, BbIPaA3UTENbHOCTb; HanMuuMa wunnctpaunn (He
neperpyxaroLmx n3obpaxxaemMoe Ha 3KpaHe), KIoYeBbIX CIOB.

OcoBeHHOCTbIO N3YYEeHNST MHOCTPAHHOIO fA3blka ABNAETCA TO, YTO Bonbluas YacTb S3bIKOBOMO
MaTepuana gormkHa npopabaTbiBaTbCa caMmocTosaTenbHO. CamocToaTensHaa paboTta ssnserca
HEOTbEMNIEMON YacTblo 00y4YeHMSA MHOCTPaHHOMY s3biKy. Ha aToT BuA paboTbl oTBOAUTCA A0
70% oT obuwiero oobema yacos.

Ha camocTtoaTenbHoe nayyeHne BbIHOCATCA 3a4aHns, HanpaBnieHHbIe Ha:

- 3aKkpenneHne OHETUYECKNX, FPaMMaTUYEeCKMX U JIEeKCUYECKMX $3bIKOBbIX CpPeacTs,
HeobxoanMbIxX 4ns PopMmnpoBaHUA NPodEeCCMOHANbHON KOMMYHUKATUBHOM KOMNETEHLMU;

- MOHWMaAHUE YCTHOW W MUCbMEHHOW pPeYnM B Pa3MNYHbIX HECMOXHbIX KOMMYHWUKATUBHbIX
CUTyaumsXx;

- paboTy C 9nNeKTPOHHbIMK cneumanbHbIMU CIIOBapSAMMU U SHUMKNONEONSMU, C ANEKTPOHHbLIMU
obpasoBaTenbHbIMK pecypcamu;

- OBNageHune 1 3akpenneHne OCHOBHON TEPMUHOMOIMK NO HanpaBIieHUo;

- paboTy co crneunanbHOM NMTEpPaTypor Kak cnocobom npumobLlieHns K nocrneaHnm MUpOBbIM
Hay4HbIM JOCTUXEHUSIM B NpodecCcnoHanbHon cgepe;

- OCHOBHbIE NpMeMbl COCTaBIEHNS aHHOTaUMM 1 3CCe N HanucaHusa pedepaTos.

- NOAroTOBKa U BbINOSIHEHWE 3a4aHM I NO Npe3eHTaumMun, AMCKYCCUN, MPOEKTHON paboThl

CamocTosiTenbHas pabota MOXeT OblTb ayauMTOPHON (BbINOMHEHWE OTAENbHbIX 3adaHn Ha
3aHATUAX) U BHeayguTopHOW. Bce BbiNOMHAEMble CTyAeHTaMu CaMOCTOATENbHO 3adaHus
nogniexart nocnegyrlen npoBepke npenogaBaTtenieM And NonyYeHUs [onycka K 3K3aMeHy.
[nsa BbINONHEHNS CaMOCTOATENBHOM PaboTbl MCNONB3YHTCS:

1. Y4ebHukn n yyebHble nocobus.

2. MynbTumegniiHble cpefctBa: pabota B cetu WHTepHeT (Mcnonb3oBaHue oby4varolmx
nporpamm n y4ebHbIX CanToB, ANEKTPOHHbIX 0Bpa3oBaTesbHbIX PECYPCOB).

3. AyTeHTUYHble MaTepuarnsbl.

B npouecce wn3yvyeHns gucumnivHbl NpeaycMoOTpeHbl cnegywme opMbl KOHTPOMsS nNo
OBnafeHnio  OBLLEeKyNbTYPHbIMU, Hay4YHO-MccnegoBaTensCKUMM U NPOdECCUOHANbHBIMU
KOMMNETEHUNSAMMN: TEKYLUNIA, MNPOMEXYTOYHbIA KOHTPOSb (3a4eT M  3K3aMeH), KOHTPOSb
camMocCToATeNbHOM paboTbl  Obyvarowmxcs no  gucuuniumHe  «/HOCTpaHHbIN  A3bIK B
npodeccruoHanbHoun cpepey.

Tekywnin KOHTPOSMb OCYLLECTBNAETCA B TedyeHue cemecTpa B BuAe YCTHOro orpoca
obyyalLmMxca Ha MNpakTUYEeCKMX 3aHATUAX, B BMAE MUCbMEHHbIX MPOBEPOYHbIX paboT no
TeKylemy maTtepuarny, a Takke B BUAe CEeTeBOro TeCTUPOBAHUSA B paMKax KOHTPOJIbHbIX TOYEK,
NPOBOOUMbBIX B COOTBETCTBUM C rpadumkamn yy4ebHOro npouecca. YCTHble OTBETbl U
nUcbMeHHble paboTbl CTyAeHTOB oueHnBatTcs. OLeHKM JOBOAATCA A0 CBeAeHUS CTYLEHTOB.
[MpOMEXYTOYHBIN KOHTPOSb OCyLlecTBnseTca B (hopMe 3ayeTa unm ak3ameHa (B 3aBUCUMOCTH
OT TOro, Kakast opMa KOHTPOMs npeaycMoTpeHa y4ebHbiM NnaHoOM) B KOHLE ceMecTpa.
KoHTponb camocTosiTenbHon paboTbl CTyOEeHTOB OCYLLECTBSETCHA B TeYeHne BCero cemecTpa.
MpenogaBaTenb camMoCTOATENbHO onpeaensieT opMbl KOHTPOMS CaMOCTOATENbHON paboTbl



CTYOEHTOB B 3aBMCMMOCTM OT COAEpKaHMS pa3aerioB U TEM, BBIHOCUMbIX HA CaMOCTOSITENIbHOE
nayyeHune. Takumm bopmamm MOryT SBMATLCSA: TECTUPOBAHNE, BUAEONPE3eHTaUMM, NPOEKTHbIe
TEXHOMOMMMK (CTpaHOBEOYECKUI Komnax, MpeAcTaBreHne npocrnekta No 3afdaHHoW TeMme),
yyactTue B paboTe CTyAeHYECKMX HAayYHO-NPAKTUYECKUX KOH(PEepPEeHUMN Ha MHOCTPAHHOM U T.A.
PesynbTaTbl  KOHTPONS  caMocCTosiTeNnbHOW  paboTbl  CTYAEHTOB  yyMTbiBalOTCA  Npu
OCYLLECTBIIEHUUN NPOMEXKYTOYHOIO KOHTPOSSA NO AMCLUUNIINHE.

[na 6onee athdEKTUBHOIO N3y4eHU A AMCUNNNNHBI 00yYatrowmmMmes Heob6xoanM Mo 03HAKOMUTLCA
C cogepxaHnem paboder nporpammbl aucumnnmubl (ganee - PI), ¢ uenamm n 3agadamu
OVCUMNIMWHBI, €ee CBA3SIMM C OpyrMuMu aucumniMHaMmu obpasoBaTteribHOW nporpaMmebl,
MeTOoAMYECKMMM pa3paboTkamy NO AaHHON OAMCUUNNHE, UMELWMMNCa Ha obpasoBaTeflbHOM
noptane BI'Y u cante kadegpbl aHrMMMUCKOro fA3blka rymaHuTapHbix ¢akynetetoB PO, ¢
rpacmKkom 3aHATUI N KOHCYNbTaLMIM Npenogasartenen, Ya Talowmx 3Ty ANCUNMNNHY.

N3yyeHne gucumnnmHbl TpebyeT cucTeMaTMyeckoro M MnocrneaoBaTenbHOro HakoMneHus
3HaHWK, crnegoBaTesibHO, NPOMNYCKN OTAEMbHbLIX TEM HEe MO3BONAIT rnyboko OCBOMTL NpeaMeT.
MMEeHHO NO3TOMY KOHTPOSb Ha4 cMcTeMaTU4eCKon paboTon MarncTpaHToOB BCerga HaxoanTCcA B
LEeHTPe BHMMaHMS NpenogaBaTenen.

I'Ile noaroTtoBke K MPakKTUYECKMM 3aHATUAM MarmcCtpaHTbl OOJDKHbI MOBTOPUTbL MaTepuan,
npo4nTaTb HeO6XOLI,I/I MYKO  nuTepatypy U pa3nimyHble UCTOYHUKKU, KOTOpPble 3adarl
npenogaBartesib; BbINONMHATbL AOMALLHNE NN CbMEHHbIE pa6OTbI, ecnu Takue 6binn 3agaHbl.

Y4ebHbI npouecc, akTMBHO MCMNOMb3YOLWNI UHTEPAKTUBHbIE METOAbI 00YyYEHNs, OpraHM3yeTcs
C YY4eTOM BKIIIOYEHUSA B NPOLIECC UCCrefoBaHMUS U NO3HAHMSA BCEX MAarMCTpaHTOB rpynnbl. Tak
nobas ¢opmMa NMCbMEHHON caMocToATenbHOM paboTbl B CBOEN OUHANbHOWM CTaavu
npUHUMaeT BWUA 9SKCNEpPTHOM B3ammooueHkn obyvawowmxca (Peer Review). B npouecce
CaMOOLEHK/ U B3aMMOOLEHNBAHUS MPOMCXOAMT OOMEH OMbITOM MeXAy aBTOPOM TEKCTa U
peueH3eHTOM. JTOT BUA AEATENbHOCTU no3Bongetr obonm yvacTHMKam npouecca B NOSTHOM
Mepe N3NoXNTb CBOU NAEN U KOMMEHTapMK nNo obcyxagaemomMy Bonpocy u paboTe.

KonnektTmBHOe B3anMMOOLIEHMBAHME CMOCOOCTBYET KPUTUYECKOMY CaMOOLEHMBAHUIO, YTO B
AanbHEnLWeM ynydlaeT KadecTBO CaMOCToATenbHOM paboTbl obyvatowerocsa. Mpu aTtom
COBMECTHas KOINNEeKTUBHAsA [OeATeNbHOCTb 03Ha4yaeT, YTO KaXOblhi BHOCUT CBOW 0OCOObIN
MHOUBMAOyanbHbIA BKNag, B xode paboTbl M obCyxaeHna maet obMeH mnaesammn, 3HaHUAMM,
cnocobamu AeaTenbHOCTW.

B ocHOBe MHTEpakTUBHbIX METOAOB fexaT MpUHUMMbI aKTMBHOCTM  0by4yaeMbix,
B3aMMOAENCTBUSA, UCMONb3OBaHWE TrPYMNnoBOro onbita U obsi3aTenbHOW oOpaTHOW CBA3W.
CospaBaemasi cpega oOLleHMs  xapakTepuayeTcss  B3aMMOAENCTBMEM  YYaCTHMKOB,
OTKPbITOCTbIO, PABEHCTBOM apryMeHTOB, HaKOMMEHNEM COBMECTHOrO 3HaHWS!, BO3MOXXHOCTbIO
B3aMMHOIO KOHTPONS U OLIEHKM.

MHTepaKTMBHbIIZ — O3HavaeT B3aMMoOencTBoBaTb, HAXOANTLCS B pexnme anarora, 6ece/:|,b|.
[(maBHOe 3akn4yaeTcs B TOM, 4TO MHTEepaKTuBHble MeTOoObl B OT/IMYME OT aKTUBHbIX,
OpUEeHTNpPOBaAHbl Ha bonee LLNpOKoe B3ammMoaencremne CTyAeHTOB Heé TOJIbKO C
npenogasartenem, HO U AOpyr ¢ Apyrom U Ha OOMUHUPOBaAHUE aKTUBHOCTU CTYyOEHTOB B
npouecce o6yquV|;|. MecTto npenogaBaTtesid Ha TakKnX 3aHATUAX CBOOAUTCA K HarpaBJiEHUIO
OeATeNIbHOCTU MarncTpaHToB HAa AOCTUXKEeHNe Luenemn 3aHaTus.

MeTognyeckne pekomeHgaumm no noaroToBke goknaaa
[oknag — BWA CaMOCTOATENBHOW HAy4HO-UCCegoBaTeNnbCkoM paboTbl, rae MarncrpaHT
packpblBaeT CyTb uccriegyeMon npobnembl; NPUBOAUT PasfMYHbIE TOYKM 3pEeHusl, a Takke



cobcTBeHHble B3rnsabl Ha Hee. MoxeT OblTb BbINOSIHEH Kak B YCTHOW, Tak M MUCbMEHHOM

dopwme.

OTanbl paboTbl Hag AOKNAOOM:

e [Moabop n n3yy4eHme OCHOBHbLIX MCTOYHUKOB MO TEME (PEKOMEHAYETCSA NCMNOMb30BaTh HE

MeHee 8 — 10 MCTOYHUKOB).

CocrtaBneHnune bubnmorpadcun.

O6paboTka u cncrematTmsauns matepmana.

MogroTtoBka BbIBOAOB U 0600LLIEHNIA.

PaspaboTtka nnaHa goknaga.

Hanucanue.

My6nnyHoe BbICTyNfeHNe ¢ pedynbTataMmm NccneaoBaHus.

ObcyxaeHne cogepxaHna goknaga u nybrnmyHoro mactepcrsa MarmctpaHTa ¢ rpynnomn
(Peer review).

MeToanyeckne pekoMeHaaunm no noarotoBke K AN CKYyCCUN

Llenb guckyccum kak meToga WHTEpPaKTMBHOrO MeTtoda obydeHMs COCTOMT B CO34aHMM
KOM(OPTHLIX YCINOBUIA OBYYEHNSs, NPU KOTOPbLIX MarMCTpaHT UM crylaTenb YyBCTBYET CBOIO
MHTEeNNEeKTyanbHYyl COCTOSATENbHOCTb, CBOK YCMELIHOCTb. IMEHHO 3TO AenaeT NpoayKTUBHbLIM
caMm npouecc obyyeHus, AaeT 3HaHMSA M HaBblkM, co3gaeT Gasdy ans paboTbl NO peLleHuto
npobnem nocne Toro, Kak 0by4YyeHne 3aKOHYNTCS.

[dunckyccmsa, Kak oaMH M3 METOAOB MHTEpakTuBa, nNpeacraBnseT cobon ueneHanpaBneHHOE
obcyxaeHne onpeaeneHHoOro KOHKPETHOro BOMpoca, KOTOpOe COonpoBoOXaaeTcss OOMeHOM
NnaesiMn, MHEHUSIMU, MbICIIAMW MeXAy CTyAeHTaMu rpynnbil.

MpHUMNbI paboTbl HA UHTEPAKTUBHOM 3aHATMUN B hOpMe ANCKYCCUN:

e Kaxabll y4acTHUK AMcKyccum no nobomy BoOMpocy MMeeT npaBoO Ha cobcTBeHHoe
MHEHMe.

e OTcyTCTBME NPSAMON KPUTUKE NMUYHOCTU, KPUTUKE MOXKET NOABEPrHYTLCS TONbKO Uaes.

e Bce, yto 06cyxaaeTcs U roBOpUTCS BO BPEMS ANCKYCCUMN — HE PYKOBOACTBO K AENCTBUIIO,
a HopMaLMS K pasMblLLMEHNHO.

MeTognyeckne  pekoMeHgauuMum NO  MNOArOTOBKE  3a4E€THOrO  KOMaHAHOMO  Hay4HO-
nceneoBaTenbCKkoro NpoekTa Ha MHocTpaHHOM s3blike (Team Research Project)

OcCHOBHOM  Lenbld  HayyHO-MCCNeaoBaTeNnbCKOro  NpoekTa  MaruMcTpaHToB — SBMSETCS
camMocToATeNbHOe BbIMOMHEHNE KOMaHAHOW Hay4YHO - UCcrieloBaTenbCKOM paboThbl, CBA3aHHOM C
pelweHneM npodeccnoHanbHbiX 3agad, Heobxoanmon B AanbHenwen npodeccnmoHansHon 1
Hay4YyHOW [OeATeNlbHOCTU MaructpoB. Bce BuAObl ayaMTOPHbIX U CaMOCTOATENbHbIX paborT,
KOTOpble MarucTpaHT genan BO BpeMsi MOAyNs HanpaBfieHbl Ha Ka4eCTBEHHOE BbIMOSIHEHUE
AaHHoW npoekTHon paboTbl (Team Research Project).

MarMcTpaHTbl MMeIT yXKe BblOpaHHOe HanpaBfeHne U TeMy CBOEro MarmcTepcKoro Hayy4Horo
nccnegoBaHMs, NO3TOMY AaHHas NPoeKTHas paboTa CMOXET yriybuTb 3HaHUS MarucTpaHToB B
WHTEPECYIOLEN NX TEME Hay4YHOro NCccneaoBaHus.

NTOroBbii KOMaHAHbIA Hay4YHO-UCCNeAoBaTENbCKUI NPOEKT MOTUBUPYET MarMcTpaHToB K
CaMOCTOATENbHON JIMYHOCTHO- OPUEHTUPOBAHHOW AeATENbHOCTU, HAanpaBneHHOW Ha pasBuTne
WHTENNEeKTyanbHbIX, TBOPYECKMX CMNOCOBHOCTEN 4Yepe3 YCBOEHME anropuTMa HayyHoro
nccnegosaHus. bonee Toro, AaHHbIN BUA OEATENBHOCTM HE TONbKO 0ByyaeT COTpyaHMYECTBY
(cooperative learning), Ho 1 obecneuynBaeT paccMoTpeHMe NPOBAEMbI C pa3HbIX TOYEK 3PEHUS;
CnocobCTBYOT NPMOBPETEHNIO MarncTpaHTaMm KOMMYHUKATUBHbIX HABbIKOB U YMEHU paboTbl
B rpynnax pasfnuMyHoro Tuna, UCMOSIHEHMS pasHbiX couuMarnbHbiX poren (reHepatopa uaen,
KoopAauMHaTopa, UCMONHUTENS, KpUTUKa n ap.).



KomaHga BbinonHsoLwas NpoekT A0MKHA COCTOATb U3 3-4 MarncTpaHTOB, KOTOPbIE aKTUBHO U B
paBHOWN CTEMEHN MPUHMMALOT y4acTUe B yCNELIHOM BbINOSIHEHMW NPOEKTa.

OcHoOBHbIMK 3Tanamu paboTbl HAa4 NPOEKTOM SABAAOTCS:

1) BbIbop TeMbl NpoekTa, opMynMpoOBKa €ro Lenu 1 3aga.

2) NMpogymbiBaHne nyten, cnocoboB JOCTUXEHUS Lenu npoekTa (BO3MOXHbIX METOAOB NoMcka
HeobxoaAMMOon NHpopMaunmn, UcCnegoBaHNs, TBOPYECKNX PELLIEHNA).

3) dopmynuMpoBaHMe 3HAaYMMOW B WCCrefoBaTeNibCKOM MnraHe npobnemsbl; BblABMXKEHUE
rmnoTesbl.

4) NccnepoBaTenbCKMn MOUCK NyTEN pelleHns npobnemsl (aHanm3, 06paboTky, nHTepnpeTaums
AaHHbIX).

5) OpopmneHme KomaHOHOro Hay4YHoO-MccnegoBaTenbCkoro NopTdonnmo (aHHOTaUMs K Hay4YHO-
ncecnegoBaTtenbCkoMy NPoekTy; obwmn rnoccapuin (He meHee 200 egnHuL); 0630p nuTepaTypsbl
(Literature Review); oT4eT 0 pesynbTatax Hay4yHO- MCCreaoBaTENbCKOrO MNPOEKTa,
npeacTaBreHHbl B Buae npeseHtaunu Power Point).

6) MNpes3eHTauns BbINOHEHHOIO NPOEKTA.

7) KonnektnBHoe obcyxaeHne, oLleHka npoekTa, hopmynnpoBaHme BbIBOAOB M NPEATIOXKEHNNA.

Kpntepnsmm oLeHKM NPOEKTOB MarMcTpaHToB:

1) Kpntepum OUuUEHKM KayecTBa BbIMOSIHEHMSA MNPOEKTA: aKTyanbHOCTb (BOCTPebOBaHHOCTD,
coumanbHbIA U AKOHOMUYECKN I AP AEKT); YETKOCTb NOCTAHOBKW Lienn 1 3aaad; 060CHOBAHHOCTb
N TEXHOMOMMYHOCTb NpeasiaraeMblX PELLEHN; 3aKOHYEHHOCTb; SKOHOMUYHOCTb.

2) KpuTtepun oueHKM 3awmTbl NpoekTa: MONHOTa NpeacTaBneHus; KynbTypa OdOpMIIEHUS;
aprymMeHTMpOBaHHOCTbL OTBETOB Ha BOMPOCHI.

3) KpuTepun oueHku npeseHTaumm u ee 3alimTbl HA MHOCTPAHHOM (aHIIMIACKOM) SA3bIKE:

yMEHME MpaBUNIbHO OPOPMUTL MPE3eHTaLMI0, KOMMEHTUPOBATL Cramabl, JIOTMYHO, CBS3HO,
MONIHO W MNpPaBUNIbHO WM3naratb pe3ynbTatbl MNpoBeAeHHON paboTbl, MCNoNb3oBaTb
pasHooOpasHble pedveBble KNMLWe U COOTBETCTBYHOLWMIK BOKabynap npodeccnoHanbHOro
XapakTepa B paMKax nuccrnegoBaHus.

Mpyn HanMcaHMK KpaTKoro onucaHusa HayyHo-uccregosaTensckon pabotsl (Project Summary),
obbemom 2/3 cTpaHuLubl, cregyeT NpuaepXKmMBaTbCs Cneayowmx pekoMeHgaumn:

1. TUTYynNbHBIN NNCT

2. HaumeHoBaHMe HayyHO-uccrnegoBaTenbCkoM  paboTbl W aKTyanbHOCTb  AAHHOTO
nccnegoBaHuS.

3. KpaTkoe onncaHue uenu nccnefoBaHust U OCHOBHbIX 3a4au.

4. NMocTaHoOBKa nccnegyemblx npobrem.

5. OnpegeneHne MeTooB peLleHM OCHOBHbIX 3aa4, 3TanoB UCCeLoBaHNS.

6. PesynbTaTthl nccrnegoBaHmsa. Anroputm paboTbl Hag KOMaHAHbIM MPOEKTOM NpeacTaBfieH Ha
cante Study Guides and Strategies : http://www.studygs.net/groupprojects.htm

15. MepeyeHb OCHOBHOW MW [OONOJSIHUTENBLHOW nUTepaTypbl, PECYypPCOB WHTEPHET,
Heo6XoAUMbIX ANl OCBOEHUS AUCLUNTIUHbI

a) OCHOBHas nutepartypa:

Ne n/n | McTo4HuMK

Lesenesa, C.A. AHrnuickni a3bik ana akoHommuctoB / C.A. LUesenésa .— Mocksa : lNMpocnekT,

1 2015 .— 400 c. — ISBN 978-5-392-15474-6 .—
<URL:http://biblioclub.ru/index.php?page=book&id=242023>.

Market leader. Intermediate business English : test file / Christine Johnson .— Harlow : Longman,

2 2011 .— 44 p.

3 Market leader : intermediate business English : course book / David Cotton, David Falvey, Simon
Kent .— Harlow : Longman, 2011 .— 176 p

4 Exploring Business English: yuebHo-meToanyeckoe nocobue ans sysos.4.1. /cocT. : E.B.
JlapuHa, E.C. CenesHeBa— BopoHex : Mspatensckun Jom BIY, 2015.— 26 c.

5 Exploring Business English: yuebHo-meToanyeckoe nocobue ans sysos.Y.2. /cocrT.: E.B.

JlapuHa, E.C. CenesHeBa— BopoHex : U3pgatensckun Jom BIY, 2015.— 24 c.
6 BuHHukoBa, O.A. AHIUACKUIA 53bIK: y4ebHoe nocobume No pasBUTUI0 HABLIKOB MMCbMEHHON peyn




Ha dakynbTeTe maructepckon nogrotosku / O.A. BunHukoBa, M.W. CepeguHa, E.C. CMaxTuH ;
®uHaHcoBbIM yHUBepcuTeT npu MNpasutensctee P®. - Mocksa : NpomeTten, 2018. - 163 c. - ISBN
978-5-907003-68-2 ; To >xe [OneKkTpOoHHbIN pecypc]. -

URL: http://biblioclub.ru/index.php?page=book&id=494939

6) [ononHWTENbHast NuTepartypa:

Ne n/n

NCTOYHMK

1

Accounting and Auditing: yuebHo-meToan4Yeckoe nocobme ans maructpaHToB 1 kypca
3KOHOMMYeckoro dakynbTeTa. / cocT. E.B.YwakoBa - BopoHex : Usgatenbckun Jom BIY,
2015.— 33 c.

Banking and Management: yuyebHo-meToandeckoe nocobue ans By3oB. / cocT. E.B.YwakoBa -
BopoHex : sgatenbckun Jom BIY, 2015.— 33 c.

Business Law: yyebHo-MeTogm4eckoe nocobue ansa By3oB/ cocT. E.B.YwakoBa - BopoHex :
Mapatenbckun Jom BI'Y, 2015.— 33 c.

Test Your Business English. Part 1: Yye6Ho-MeTognyeckoe nocobue Ansi By30B. COCT.
E.B.YwakoBa, E.C.CenesHeBa, O.B.TuxomupoBa - BopoHex : Mspgatensckun Jom BIY,
2016.— 34c.

Test Your Business English. Part 2: YuebHo-meToanyeckoe nocobume onsi By30B. COCT.
E.C.CenesHeBa, E.B.Ywakoea, O.B.TuxomumpoBa - BopoHex : Mspgatenbckuin Jom BI'Y,
2016.— 32c.

Your Way into Economics .Y . 1 yueb.-metoa. nocobue / coct. : E.B. JlapuHa, T.H. lNaHkoBa .—
BopoHex : AkoHoMu4ecknii gak., 2014 .— 25 c.

Your Way into Economics . Y . 2 yueb.-metoa. nocobue / coct. : E.B. JlapuHa, T.H. lNaHkoBa .—
BopoHex : JkoHoMuueckuii dak., 2014 .— 28 c.

Azar, B.S. Fundamentals Of English Grammar 4E Student eText Online Access/B.S. Azar. -
United Kingdom : Pearson Education, 2017. - 0 c. - ISBN 9780133438062
; Toxe [OnekTpoHHbIMpecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=470075

Evans, J.R. Business Analytics, Global Edition/ J.R. Evans. - United Kingdom : Pearson
Education, 2016. - 656 c. - ISBN 9781292095455 ; Toxxe[3nekTpOHHbINpecypc]. -
URL: http://biblioclub.ru/index.php?page=book&id=464696

B)MH(OPMaLMOHHbIE 3NTEKTPOHHO -00pasoBaTenbHble pecypchl (OduumanbHble pPecypcbl UHTEPHET):

Ne n/n | Pecypc

L O6pasoBaTenbHbIn NopTan «ANeKTPOHHbIN yHMBepcuTeT» — «https://edu.vsu.ru/

2. | MNonHoTekcToBas 0asa «YHuMBepcuteTckas 6ubnunoteka» — obpasoBaTenbHbI pecypc. —
<UPL:http://www.biblioclub.ru>.

3. | OnekTpoHHbIM kaTanor HayyHown 6ubnuoTekm BopoHEXCKOro rocyJapCTBEHHOIO yHUBEpCUTETA.
— (http // www.lib.vsu.ru/)

4. | eLIBRARY.RU - Hay4Hasa anekTpoHHasa 6ubnuvoTeka [OnekTpoHHbIN pecypc]. — Pexum goctyna:
http://elibrary.ru, cBo6ogHbIN. — 3arn. ¢ aKkpaHa;

5. | TAPAHT.PY. VHdopmaumoHHO-NpaBoBOWM nopTarn [QreKTPOoHHbIA pe- cypc]. — Pexum gocTyna:
http://www.garant.ru, cBo60HbIV. — 3arn. ¢ 3KpaHa;

6. | KoHcynbTaHT MNntoc. OcmupanbHbii cant koMmnaHun «KoHcynbTaHT- [noc» [ONeKTpOHHbIN
pecypc]. — Pexum goctyna: http://www.consultant.ru, cBo604HbIN. — 3arn. ¢ 3kpaHa;

7. | MuHdpwnH Poccuu: JokymeHTel MCPO: [OnekTpoHHbIM pecypc]. — Pexum goctyna:
http://www.minfin.ru/ru/accounting/mej_standart_fo/docs, cBo6ogHbIi. — 3arn. ¢ akpaHa;

8. | NHcTutyT npodeccroHanbHbix 6yxrantepos u ayantopos Poccum (UMb Poccun)
[OnekTpoHHBIN pecypc]. — Pexum goctyna: http://www.ipbr.ru,cBo604HbI. — 3arn. ¢ akpaHa

9 MC®O mexayHapoaHble cTaHAapTbl (PUHAHCOBOM OTYETHOCTM NpaBuna byxranTepckoro yyeta

" | NBY ACCA koHcynbTaummn ayaut oopyM [ONeKTpOoHHbIN pecypc]. — Pexum goctyna:

http://www.msfofm.ru/, cBo60aHbIV. — 3arn. ¢ 3KpaHa;

10. | MeTtoanyeckme matepuansl no MCPO [SnekTpOHHLIN pecypc]. — Pexnm gocTtyna:
http://www.ias-msfo.ru/main_ias.htm, ceBo6ogHbIi. — 3arn. ¢ akpaHa;

11. | GAAP.RU Teopus n npaktuka pyHaHCOBOro yyeTa [OnekTpOoHHbIN pecypc]. — Pexum goctyna:
http://www.gaap.ru, ceo6ogHbIN. — 3arn. ¢ 3KpaHa;

12. | Byxrantepckui yyeT [OnekTpoHHbIM pecypc]. — Pexum goctyna:
http://www.accountingreform.ru, ceo6ogHbIA. — 3arn. ¢ akpaHa;

13. Pecypchbl nsgatensctea World Bank




14. BecnnatHbin MOOC www.coursera.ru

15. | Pecypcbl nsgatenbctea Cambridge: nogrotoska k ICFE
http://www.cambridgeenglish.org/exams/financial/;

16. | Pecypcbl nsgarensctea Cambridge: nogrotoskak ILEC
http://www.cambridgeenglish.org/exams/legal/

17. | OdomumanbHbIA aHrMoA3bIYHBIA CalT AN NpodeCCUoHaNbHbIX 3KOHOMUCTOB, MEHE[ )KEPOB U
ynpaerneHueB «VHBecTtonegusa» - http://www.investopedia.com/

18. | OpuumanbHbIM CanT BegyLen exeqHEeBHOW (OMHAHCOBOM U AenoBoW raseTbl BenukobpurtaHum
n Esponsbl - http://www.ft.com/home/europe

19. | OdbmumanbHbIA CalT aHIMOA3bIMHOTO EXEHeA,EeNbHOMo XypHana HOBOCTHOW HanpaBneHHOCTU -
http://www.economist.com/

20. OdmumanbHbIi BUOEO-HOBOCTHOW canT - http://www.youtube.com/user/EconomistMagazine

21. | ObmumanbHbIi CanT aHrnos3blMHbIN 06pa3oBaTenbHbIN CanT
http://www.bbc.co.uk/learningenglish/

22. | ObmumanbHbIi canT aHrnosA3bluHbIN 06pasoBaTenbHLIN CanT
http://learningenglish.voanews.com/

OdmumanbHbIi cCanT aHrNos3blMHBIN 0Opa3oBaTeNbHbLIA CalT NPOEKTa N0 OHNANH-00YYEHMIO OT
23. | BegyLwmx MMpoBbIX YHUBEpCcUTETOB. bonee cta 6ecnnaTtHbIX KypCcoB, MOAr0TOBIEHHbIX
npenopasatenamu NpuHcToHa, CTaHdopaa, YHuBepcuteta bepknu n MHOrMX Apyrux
WWW.coursera.org

OduumnanbHble canTbl MMPOBbLIX M3aatenen crnosapen Oxford Dictionaries —
oxforddictionaries.com, Dictionary of Contemporary English — Idoceonline.com, Cambridge
Dictionary Online — dictionary.cambridge.orgu

24,

25. The Free Dictionary — thefreedictionary.com, MacMillan— http://www.macmillandictionary.com/

26. | ObpasoBaTtenbHble NogKacTbl ANS TPEHUPOBKU HaBbIKOB BOCMNPUATUS aHrMOA3bIMHON peyun Ha
cnyx www.eslpod.com, www.podcastsinenglish.com, www.dailystep.com, www.tls -lab.com.
27. | Hay4dHble nonckoBukmM kak http://scholar.google.ru/, http:/fthomsonreuters.com/conference-
proceedings-citation-index/ unu htt://ww.scopus.com

16. NMepeyeHb y4e6HO-MeTOANYECKOro obecneyeHUs AN CaMoCToATeNbHOM paboThl

Exploring Business English: yyebHo-meToandeckoe nocobue gns Bysos.H.1. [/ cocT. : E.B.

1 JlapuHa, E.C. CenesHeBa— BopoHex : Msgatenbckun Jom BI'Y, 2015.— 26 c.

5 Exploring Business English: yuebHo-meToguueckoe nocobue ans Byso.M.2. / cocTt. : E.B.
JlapuHa, E.C. CenesHeBa— BopoHex : Msgatenbckun Jom BI'Y, 2015.— 24 c.
BuHHukoBa, O.A. AHIMUICKUIA A3bIK: y4ebHoe nocobure No pasBUTUI0 HABLIKOB NMUCbMEHHOW peyn
Ha dakynbTeTe Maructepckon nogrotoskun / O.A. BuHHukoBa, M.U. CepeguHa, E.C. CmaxTuH ;

3 ®uHaHcoBbIM YHUBepcuTeT npu lMpasutensctee P®. - Mocksa : MNpometen, 2018. - 163 c. - ISBN

978-5-907003-68-2 ; To xe [GnekTpoHHbLIN pecypcl. -
URL: http://biblioclub.ru/index.php?page=book&id=494939

Bocij, P. Business Information Systems, 5th edn / P. Bocij, A. Greasley, S. Hickie. - United
4 Kingdom : Pearson Education, 2015. - 704 c. - ISBN 9780273736462
; Toxe [OnekTpoHHbIMpecypc]. - URL: http://biblioclub.ru/index.php?page=book&id=464745

CamocTosTenbHas paboTa MarMcTpaHTOB BKMAYaeT B cebd BbINOMHEHME PasfM4YHOro poda
3aJaHuin, KOTopble OpUEHTUPOBaHbl Ha Bornee rnybokoe ycBOeHWe maTepuana usyvyaemoun
avcumnnumHel. Mo kaxgon Teme y4yebHOM OucuMnNMHbI CTyAeHTaM npegfiaraeTcs nepeveHb
3a4aHnn ansg camocToATeNbHON paboThl.

K BbINONMHEHMIO 3afjaHui Ons  caMocToaTenbHOM paboTbl NpeabsBnalTCA  crnegylowme
TpeboBaHUA: 3agaHuMsa  OOSPKHbl  BbIMOSIHATLCA  CaMOCTOATENbHO W [OOMMKHbI  OblTb
npegocTaBrfieHbl B YCTAHOBIEHHbIA CpPOK, a Takke COOTBETCTBOBATb YCTaHOBSIEHHbIM
TpeboBaHNAM NO OPOPMIIEHUIO.

Obyuvatowmmcs crnegyer:

PYKOBOACTBOBATLCS rpachmkoM camoctosiTenbHon paboTbl, onpegeneHHoliM Pr1; BbINOAHATb
BCe NnaHoBble 3alaHns, BblAaBaeMble npenogasaTesieM 419 CaMOCTOATENbHOMO BbINOSNHEHNS,
N pasdbupatb Ha CeMMHapax M KOHCYnbTauUsX HeACHble BOMPOCbl;  MCMNOMb30BaTh MNpu
NnoAroToBke HOpMaTUBHble OOKYMeHTbl BlY, a uMMeHHO, nonoxeHun o pedeparte, acce,



KOHTpPONbHOW paboTe, AOMalUHEM TBOPYECKOM 3agaHuu, NMOSIOKEHNA O pacyeTHO-
aHanuTu4yeckon paboTe, MCnonb3oBaTb METOANYECKME PEKOMEHAAUNN Kadeapbl aHrNIMNCKOro
A3blka ryMaHMTapHbIX akynbTETOB; NPW NOArOTOBKE K 3a4eTy napannenbHo npopabaTtbiBaTtb
COOTBETCTBYHOLUME TEOPETUYECKME U NPAKTUYECKM E pasaenbl AN CLUMNANHBI, PUKCUPYS HEACHbIE
MOMEHTbI 41181 X 0OCY>XOEHNSA HA CEMUHAPCKNX 3aHATUSX I NITAHOBbLIX KOHCYbTaUNAX.

Bce nucbMeHHble 3agaHus [OMKHbl ObiTb BbiNOMHEHbl 14 wpudTtoMm. NHTepBan mexay
ctpokamun 1,5; wpndt Times New Roman. Otctyn nepBon CTpokn - 1,25; nons: nesoe - 3cm,
npaesoe - 1 cM, BEPXHEE - 2 CM, HUXXHEE - 2 CM.

MeToanyeckme pekoMeHgaunm no NOAroTOBKE YTEHNS HAYYHbIX TEKCTOB, COCTaBMNEHU IO
TEPMWHOSIOrMYECKOro crnosaps (rnoccapus), HanMcaHu aHHoTaunm n o63opa nNuTepaTypsl.

CamocTosaTenbHOe YTeHME ayTeHTUYHOMW NpPOodeccMoHanbHO OPUEHTUPOBAHHON NNTEpaTypbl
(He meHee 5 NCTOYHNKOB) C LENbO NOMCKa 3adaHHOM nHoOpPMaunm, ee cMbicrioBon 06paboTku
n pukcauMn B BMAE TEPMUHOMONMYECKOro CrnoBaps U aHHOTALUMW Ha Kaxabl MCTOYHMK. B
crny4yae HeobxoaMMoOCTW, pekoMeHAyeTCa AaBaTb Takoe 3aJaHune, Kak NMCbMEHHbIN NnepeBos C
AHINIMNCKOrO s13blka Ha PYCCKMI. TO MOTyT ObITb oparMeHTbl Hay4YHbIX MOHOrpadun, cTaTbn M3
Nepnoanyecknx HayyHblX M3gaHuin (kak neyaTHbIX, Tak U VIHTEpHET-U3gaHnin) nnmn Hay4HbiX
NMOWCKOBMKOB Kak http://scholar.google.ru/, http://thomsonreuters.com/conference-
proceedingscitation-index/ nnu http://www.scopus.com/.

O6bem TeKkcTa (TEKCTOB) Af11 CAMOCTOATENBbHOINO YTEHMS COCTaBnaeT He MeHee 5 NCTOYHMKOB
(ctatba obbemom B 15 n Gonee cTpaHuu) u npeanonaraet obs3aTenbHOe COoCTaBreHne
cnoaps (rnoccapus) npodeccnmoHanbHbiX U Hay4YHbIX TEPMUHOB W aHHOTAUMW K KaXaow
ctaTbe. [1epBOMCTOYHMKN NPOYNTAHHOW NUTepaTypbl NPeJoCTaBNATCA B OpUrMHANLHOM BUe
UNn B BUAE KCEPOKOMUU C YKa3aHMEM BbIXOOHbIX AaHHbIX O NeYaTHbIX MCTOYHUKOB W
ne4yaTHOro BapmaHTa, Co CChIfIkON Ha HTEepHET pecypc Anst matepuanos, B3AaTbiX U3 VIHTepHeT-
n3gaHninn. [Npu OCyWEeCTBNEHUN [OaHHOMo BMAA CaMOCTOATENbHOW paboTbl Heobxoanmo
npeasioKMTb CTyAEeHTaM cneayrowmi nnaH paboTbl: 03HAKOMUTBCH C COAEPXXaHMEM NCTOYHMKA
nHopmaumm ¢ KOMMYHUKaTUBHOW LENblo, MCNONb3ys MONCKOBOE, U3y4atoLlee, MPOCMOTPOBOE
yTeHue; COCTaBUTb CrioBapb (rrioccapuin) HayyHblX U MpodeccuoHanbHbIX TEPMUHOB MO
BbIOpaHHOMY HanpaBfEHWNIO; COCTAaBUTb KPATKY0 aHHOTAUMIO HAa NPOYNTAHHOE Ha aHrNINIACKOM
A3bIKE.

CocTaBrneHne TEpMUHONOIMYECKOro crnoBaps (rnoccapums)

TepMMHOMOrMYeCcKMn CcrioBapb WM [fioccapun  AOOSMKEH NpeacTaBnAaTb cobon  crnoBapb
y3Kocneumanm3anpoBaHHbIX TEPMUHOB B Kakom -nNnbo oTpacnu 3HaHUn C NepeBo4OM Ha PYCCKU I
Aa3blk. [noccapun, COCTaBfEHHbIA Ha OCHOBE MPOYMTAHHOW MOHOrpaduyeckon u/mnm
nepvoaM4yeckon nutepaTypbl NO CleunanbHOCTU MarMcTpaHTa, LOSDKEH BKMYaTb HE MEHee
200 nekcmn4yecknx eguHuL,.

CnoBa 1 crnoBoco4veTaHns NPUBOAATCS B Ha4danbHOW hopme, pacnonaralTca B andaBUTHOM
nopsiake M AO0IKHbl ObiTb ObopmneHbl B BMae Tabnuubl MM akKypaTHOro cCrnuvcka B ABYX
KOJTIOHKaX: WHOCTPaHHOE CroBO UMM CrOBOCOYETaHUE - onpedernieHne - nepeBo Ha pPyCCKUN
A3bIK.

Mpn aTom HeobxoaMMo nopekoMeHaoBaTb OOy4valoWMMCs PYKOBOACTBOBATLCS CreayomnmMm
obWwmMn npaBunaMmn: oToOpaHHbIE TEPMUHBI U NIEKCUYECKNE eQUHULbI AOIMKHbI OTHOCUTBLCS K
LUMPOKOMY M y3KOMY Npocumno cneumanbHOCTU; OTOOpaHHble TEPMUHbI U NEKCUYeckme
€OMHUUblI OOMMKHbl OblTb HOBbIMW [ONs CTyAeHTa M He AybénupoBaTb paHee W3YYeHHbIE;
OTOOpaHHbIE TEPMUHbBI U NEKCUYECKME eanHULbl OOMMKHbI OblTb CHAGXEeHbl TpaHCcKpunuuen (B
cnyyae HeobxoOMMOCTM) M MNepeBOAOM Ha pPYCCKM A3bIK (BO M3bexXaHMe HETOYHOCTEW
pekoMeHOyeTCss Mofb30BaTbCs  CneuManu3MpoBaHHbIM  crioBapeMm); obliee KOnNMyecTBo
OTOBPaHHbIX TEPMUHOB HE AO0MMKHO ObiTb MeHble 200 eanHuu, oToOpaHHble TEPMMUHbI U
NneKcn4eckne eguHnLbl NpeaHasHaveHbl Kak anst akTMBHOro, Tak U NaCCUBHOIMO YCBOEHMS.



HanwucaHne aHHoTauuu (abstract)

ABTOpCKass aHHOTauuMsa K cTaTbe€ WM NPOoeKTy — 3TO KpaTkaa Xapaktepuctnka paboTbl,
cogepxallaa TONnbKO nepevYeHb OCHOBHbIX BOMPOCOB. B 3TOM CMbICne CNoBO «aHHOTaUUs»
MOXeT OblTb MCNONBb30BAHO B KayeCTBE CMHOHMMA TEPMUHY «pe3tomey» (cTaTbm) / «abstract».
AHHOTauMm moryT 6bITb No obbemy ot 100 go 300 crnoB B 3aBMCUMMOCTU OT CIIOXHOCTU
MaTtepuana n TpeboBaHUN KOHKPETHOrO XXypHana.
Mepen MNONMHbIM TEKCTOM CTaTbM pa3MeLLaeTcs CTPYKTYpMpOBaHHAs aHHoOTauus (pesiome) —
TOYHOE W3MNOXEHUE coaepXaHnsa CTaTbW, BKIOYalOLLEe OCHOBHbIE (hakTn4yeckne cBedeHus u
BbIBOAbI, 6€3 ONONHNTENBHOM UHTEpPNpPEeTaLMn UM KPUTUYECKNX 3aMevYaHn aBTopa CTaTbu.
TekCcT aHHOTauumM He OOMKEeH copepXaTb MHOopMaLmMio, KOTopon HeT B cTatbe. OHa OOmKHa
oTnnyaTtbcs NaKOHMYHOCTbIO, ybeanTensHOCTbIO OpMYynMPOBOK, OTCyTCTBUEM
BTOPOCTENEHHON NHGOPMaLNNA.
BknioyeHne B aHHOTaUMIO cxeM, Tabnuu, rpaddMkoB M PUCYHKOB He aonyckaetcs. TekcT
aHHOTaUMW OOMMKEH HavMHaTbCs bpason, B KOTOPOW chopMynnpoBaHa rnaBHasi Tema cTaTbu.
CBegeHuns, cogepalmecs B 3arfiaBMmn CTaTbM HE JOMMKHbI NOBTOPSATLCA B TEKCTE aHHOTALMN.
B Tekcte aHHOTauuu cnegyeT ynoTpebnaTb CMHTAKCUMYECKME KOHCTPYKUMU, CBONCTBEHHbIE
A3blKY HAy4YHOro CTUNSA, n3beraTtb CIOXHbIX rPaMMaTUYECKUX KOHCTPYKUUMK . B TekcTe aHHoTaumm
cnepyeTt NPUMEHATb CTaHOApPTM30BaHHYK TepMmuHonormto. CokpaweHns n abbpesmaTtypbl B
TEKCTe aHHoTauunm He ponyckatotcs. CnegyeT nsberatb ynotpebneHms manopacnpocTpaHe-
HHbIX TEPMUHOB.
B aHHOoTauum Heobxogumo cobniogatb €OMHCTBO TEPMWUHOMOMMKU CO cTtatben. B TekcTe
aHHOTauun cnegyeT MNPUMEHATb 3HAYMMble CROBa W3 TeKkCTa cTaTbuM Ans obecneyeHus
aBTOMaTN3MPOBAHHOIO NOMCKA.
AHHOTaUMSA K CTaTbe OOMMKHA BbITh:

e nHopmaTnBHOM (He cogepaTb 06LLMX CrOB);

® OpUTMHAIbHOMN;

e copepxaTenbHOW  (OTpaxaTb OCHOBHOE coepXaHue cTatb U pesynbTaThl
nccnegoBaHnm);
CTPYKTYpPUPOBaHHOW (CnegoBaTh fIOrMKe ONncaHus pesynstaToB B CTaTbe).

OOoHMM M3 NpOBEpEeHHbIX BapuMaHTOB aHHOTaUWK SBNSETCA KpaTkoe MOBTOPEHME B HEN
CTPYKTYpbl CTaTbW, BKOYaKOWEN BBEOEHWE, Uenu W 3agaun, MeTodbl, pesynbTaThl,
3aKnyeHne.

Takon cnoco® cocCTaBfneHnss aHHOoTauuW MNOMy4Ynun pacrnpocTpaHeHne U B 3apybexHbIX
XypHanax.

AHHOTaUMAa BKMOYaeT creaylowme acnekTbl CoAepXaHus cTaTbW: npeameT, Temy, uenb
paboThl;

MeTo4 NN MeToaoNornto npoeeaeHns paboTsl;

pesynbTaTbl paboTbl (MHOrAa ykasbiBaeTcsa 06nacTb NpUMEHEHNS pe3ynbTaToB);

BbIBOAbI;

MeToapbl B aHHOTaUMM TOMbKO Ha3biBaloTCA. Pe3dynbTaThl paboTbl ONUCLIBAKOT NpeaesibHO TOYHO
N MHGOPMaTUBHO. [pMBOAATCA OCHOBHbIE TEOPETUYECKME U AKCNEPUMEHTarbHbIE pe3ynbTaThl,
dakTnyeckme gaHHble, obHapyXeHHble B3aMMOCBA3N N 3akOHOMepHOCTU. [1pun aTom oTaaeTca
npegnoYTeHne HOBbIM pes3yrnbTataM U BbIBOAAM, KOTOPbIE, MO MHEHUIO aBTopa CTaTbM, UMEKT
npakTU4ecKoe 3HayYeHne.

CnepyeT ykasaTb npefenbl TOYHOCTU M HAOEXHOCTW [aHHbIX, a TakkKe CcTeneHb Wux
obocHoBaHu4.

BbIBOAbLI MOTYT CONPOBOXAATLCHA pEKOMEHAAUMAMUN, OLLEHKaMN, NPeaIOKEHN MU, ONUCaHHBIM U
B CTaTbe.

PekomeHayeTca ncnonb3oBaTb KNuULLe, Hanpumep, cnegyowme:

The purpose/objective of the study/research was to find out reasons why.../to create a process
.../ to examine.../to develop.../to design.../to determine.../to study...



In addition, our task was to ..The work/study was commissioned by... However,... In the
theoretical part of the study the main issue was .... Previous studies have indicated that... Data
for this study were collected by ... The information was gathered from literature, newspapers,
Internet and by interviewing..

In the empirical part of the study the main concern was finding out the reasons why ... The
empirical part was done by interviewing .... This study was carried out in/at.... The data for this
thesis were collected.. The study showed... The study proved... The results of the study show....
The final result of this thesis was... As a result of this project/ thesis... Based on the findings...
Little support was found for... Contrary to expectations, the results indicated....

In short,... The results can be appliedto .... Further study is required to...

anMepr aHHOoTauMn Aand pas3rniMyHbiX TUNOB  CTAaTeEN (O630pbl, Hay4Hble CTaTbW,
KOHUenTyalribHbl€e CTaTbU, MNpPaKTU4ecKkune CTaTbVI) npegcrtaBssyieHbl Ha CanTe wunaaatesibCTBa

Emerald Group Publishing (W3HavanbHO - MCB University Press):
http:/wvww.emeraldinsight.com/authors/guides/write/abstracts.htm?part=2&PH PSES
SID=hdac5rtkb73ae0130fk4g8nrvl
Ne n/n MCTOYHUK
Go ahead to become professional [OnekTpoHHbIN pecypc] : y4ebHoe nocobue/ T. H.
1 MaHkoBa, E. b. llapyuHa .— BopoHex : U3patenbckun gom BI'Y, 2016 .— 80 c. — 5,0
n.n. —ISBN 978-5-9273-2358-6 .—
<URL:http://www.lib.vsu.ru/elib/texts/method/vsu/m 16-168.pdf>.
> Exploring Business English: yuebHo-meToanyeckoe nocobue gnsa sy3oB.H.1. / cocT. :
E.B. JlapuHa, E.C. CenesHeBa— BopoHex : 3gatenbckun Jom BI'Y, 2015.— 26 c.
3 Exploring Business English: yuebHo-meToanyeckoe nocobue onsa By3os.4.2. / cocT. :
E.B. JlapuHa, E.C. CenesHeBa— BopoHex : N3gatensckui lom BI'Y, 2015.— 24 c.

17. OO6pasoBaTenbHbleé TEeXHONOrMM, UcnosibdyemMble TMpu peanusaumm y4yeOHoOWM
AUCUMNMUHBLI, BKMO4Yaa AOUCTaHUMOHHble oOpa3soBaTenbHble TexHosnoruun (OOT),
3NeKTpOoHHOe oby4eHue (30), cmelwaHHOe 0OyYeHune):

Mpn peanusaumm ANCUUNIAMHBI MOTYT NPOBOAMTLCA pPasfnMyHble TUMbl NekuMin (BBOAHAaA,
0030pHasn u T1.4.), CEMUHapCKne 3aHATUA (NPOGneMHbIe, ANCKYCCUOHHbIE U T.4.), NPUMEHATHCS
ANCTaHUMOHHbIe obpa3oBaTernbHble TEXHONMOMMN B YaCcTM OCBOEHUS NEKUMOHHOIo mMaTepuana,
npoBeaeHNS TekyLen aTTectaummn, CaMocToAaTeNbHOM paboTbl NO ANCUMNNNHE UK OTAENBbHbIM
ee pasgenam u T1.4. Npn npumeHeHun 30 u LJOT Heobxogumo B n.15 B) ykasatb
NCcnonb3yemble pecypcbl (CM. MpUMep BbiLLE)

18. MartepunanbHo-TexHU4Yeckoe obecnevyeHune AUCLUNIIUHDbI: cneumanuanpoBaHHas
mebenb.

19. OueHoYHbIe cpeacTBa ANA NPOBeAEHUA TeKyLen N NPOMEXYTOYHOW aTTecTauum

Mopsaok OLEeHKM 0CBOeHUS oby4datommmncs y4ebHoro matepmana onpeaensiercs
coaepXaHMeM crneayoLmx pasgenos ANCUMNIMHBIL

Ne HanmeHoBaHune KoMmneTen WugukaTop(bl)
pasgena AUCUMnivHbl AOCTWXKEHNS OueHou4Hble cpeacTBa
n/n umsa(n)
(mogyns) KoMneTeHuun

MpodeccroHanbHas u YK-4 VK41 YK-4.5 1 KomnnekT BapnaHToOB KOHTPOJSIbHOM

COLMOKYNbTYpHas o ' paboTbl N0 counanbHO

chbepbl KOMMYHMKaLMWY; =npodeccrmoHansHon cpepam obLLeHns
1.

Hay4HO- Komnnekt KUM Ne1

nccneposaTtenbckas MK-4 MK—4.1, MK—4.3

cdepa




No HavmeHoBaHve KomneTeH WHavkaTop (bl)
n/_n pasgena aUCLMNIMHBI L) OOCTIDKEHUS OueHouHble cpeacTsa
(Mmogyns) KOoMNeTeHuun
2.Write a personnel profile
3. Write an e-mail
4. Write the introduction and development
paragraphs for Essay Topics
(MpunoxeHnel)
1.KomMnnekT BapmaHTOB KOHTPOSbHOM
paboTbl N0 Hay4YHO-UCCNEeaoBaTENbCKOW U
MpodeccroHanbHas u Eg;fﬁgf:‘ﬁ;ﬁw;” Cbepam obLeHws
COLMOKYNbTYpHas AK—4 MK—4.1, NK-4.3 -
Cehepbl KOMMYHIKaLMM; 2. TBop4eckoe 3agaHme Mo U3y4eHHoW
2. Hay4HO- YK-4.1, YK-4.5 .
MCCNENOBATENbCKAS YK-4 TemaTuKe coumanbHO-KYI bTyvaOVI cepsbl
cebepa o6uweHns, npodeccrnoHanbHou cdepbl
o6 eHns, Kpyrnbii CTON (GUcKyccun,
nonemuku, aucnyT, aebatbl) (NpuUNoXxeHne
3)

1. Occe (Tembl NpunaratoTCs,
MpwunoxeHne2

2. YteHue, nepesog, pedepupoBaHue
TekcTa npodeccruoHanbHOn
HarnpasfieHHOCTH

1.MpeseHTaumns Tembl MarucTepCckom
auccepTtaumm. poTokon oueHMBaHUA

MpomexyToyHasa atTectaums 1
dopmMa KOHTpons — 3a4eT

MNMpomexyToyHasa atTectaums 2 npeseHTaumun. (Npunoxexve 4)
dopma KOHTPOMSA — 3a4eT C OLEHKOMN 2.YTenne, nepesoa, pedepupoBaHmne
TekcTa npodeccrmoHanbHO N
HanpaBJIEHHOCTN

20 TumnoBble OLEHOYHbLIE cpeacTBa M MeToAMYeCKMe MaTepuanbl, onpegensiowme
npoueaypbl OLleHUBaHUA

20.1 TeKywWwMn KOHTPONb yCNeBaeMocCTun
KoHTponb ycneBaemocTu No AUCLUNITMHE OCYLLECTBNSETCA C MOMOLLLIO CNeaY LWMX OLEHOYHbIX

cpencTs:

KoHmpornbHas paboma

Occe

TBOpYeckoe 3agaHve(anckyccum, nonemukm, gucnyT, oebatbl)

3agaHns No NMCbMEHHOW KOMMYHUKaL MK (pe3tome, 4enoBoe NMCbMO , TE3UChI CTaTbW, U AP )

Mpe3eHTauun

[ns oueHMBaHMS pe3ynbTaToB 00yYeHUs Ha 3a4eTe C OLEHKON ncrnonbayetcs 4-6annbHas
Wwana: «OTIMYHO», «XOPOLUO», «YAOBNETBOPUTENbHO», «HEYAOBMNETBOPUTENbHOY». [ns
OUEeHMBaHMS pe3ynbTaToB O0Oy4YeHUs Ha 3ayeTe MCrosnb3yeTcs — 3a4TeHO, He 3a4TeHo
CooTHoLEeHMEe NokasaTenen, KpMTepues 1 LWKanbl OLEHMBAHMS pPe3ynbTaToB 00y4YeHNs.

Ana oueHMBaHWA pesynbTaTtoB OO0y4eHMS B pamkax Tekywen aTtrectaumu (BbINOSIHEHUE
KOHTPOJSIbHO-M3MEpPUTESbHbLIX MaTepuaroB ) Ucnonb3yetca AByxmepHada wkana MNpuHato-He
MpuHaTo ( 50 NpoueHTOB NpaBUbHO BbINOSIHEHHOIO 3a4aHU BCEro BapmaHTa matepuarnos -
MpuHATO)



Kputepun oueHnBaHnA KOMNeTEH LN

YpoBeHb
CchopMMpOBaHH
octn
KOMMNEeTeHuumn

LLikana oueHokK

obyvaowmnca 6e3 nomowm SK3ameHaTopa MOMHOCTbIO BbIMOMHAET
porneBoe 3agaHue, UCMOofb3ys NpW 3TOM afiekBaTHblE peyveBble 060pOThI
(rpamoTHO 3agaeT BoMpoCkl cobeceaHnKy, YMeET YTOUYHUTb NofyYyaemyto
MHGOPMALMIO, MOXET [[aTb MOSICHEHMA U nepedpasnpoBaTb CBOHO
WHopmMaLuio, ecnm cobecefHUK HE NMOHMMaET ero ¢ Nepeoro pasa,
nogaepxveaeT Bu3yanbHbld KOHTakT ¢ cobGecegHMKOM B npolecce
neperoBopoB)

3HaeT: MHOCTpaHHbIN A3bIK B 0O6beme, HeOOXxoouMOM AN MNOnyyYeHus
MHopMaL M NpodeccMoHanbLHOIo CoAepXXaHus N3 3apybeXkHbIX UCTOYHMKO B,
BeleHNs Hay4yHOW nepenucku, NOAroTOBKM HayyHbIX cTaTel M [OKNajos,
YCTHOrO 06LLeHMs ¢ 3apybeXXHbIMU Konneramu.

YMeeT: ucnonb3oBatb NPOgeCCMOHanbHy TEPMUHOMOMIO HA MHOCTPaHHOM
A3blke B HAaY4YHO- MCCNeaoBaTeNbCKON U NpodecCnoHanbLHOM 4eaTenbHOCT!;
CaMOCTOATENbHO M3y4aTb Hay4yHYl U NpodeCccuoHanbHylo nuTepaTypy Ha
WMHOCTPaHHOM $A3bIKe; nony4aTb 1 coobLaTb MHOPMaLUI0 HA MHOCTPAHHOM
A3blke B YCTHOM U MUCbMEHHOW (POpMe; — HaBblkax BbICTYMIIEHUS C AOKNagamm
N COOBLLEHUAMM Ha Hay4HbIX CEMUHapax U KoOHEepeHUNAX Ha MHOCTPaHHOM
A3blke

BnapeeT: HaBblkamu nybnuyHoro obweHns u npuemax 3ddeKTUBHOM
peyeBOoN  KOMMyHWKaLUMM B MpodeccMoHanbHOW [AeATEeNnbHOCTW  Ha
WHOCTPAHHOM 43blke; HaBblkaMu OMOpMNEHUs pe3ynbTaToOB Hay4HbIX
nccnegoBaHU U MHbIX AOKYMEHTOB B NpodeCccnoHanbHom AesTEeNbHOCTU Ha
WHOCTPAHHOM A3blKe

lNosbiweHHbIU
YpOBEHb

Omnu4Ho

1) oByyatoLwuncs B Lenom cnpaBnseTcsl CNOCTaBNeHHbIM 3adaHneM,
O[HaKO UCNbITbIBAET TPYAHOCTU BYMEHMNMN OHECTU MHOPMALMIO OO
cobeceHMKa UNW BbINOMNHAET 3a4aHne He MONTHOCTbIO

2) obyvatoLLMInCs XOPOLLO CripaBnsieTcs, HO AonyckaeT 40 TPeX oWnbok B
rpaMMaTU4eCcKOM NOCTPOEHUN NPeANoKeHU NN 40 TPEX NEKCUYECKUX
ownBoK, 0f4HaKO C MOMOLLbI0 HABOASLLMX BONPOCOB NpenoaaBaTternsi B
COCTOAHNUN NXUCNpaBnTb

3HaeT: MHOCTpPaHHbIN A3bIK B 00beme, [OCTAaTOMHOM Ans MNONyYeHUs
WHopMaLmmn NpodeCccMoHanbLHOro CoaepX)XaHusa n3 3apybekHbIX UCTOYHMKO B,
BeleHNA Hay4YHOW nepenucku, NOAroTOBKM HayyHbIX CTaTel M [OKNajos.,
YCTHOr0 06LeHUs1 ¢ 3apybeXxHbIMU Konneramu;

YMeeT: ncnonb3oBaTb afekBaTHO NpodeCcCUOHarnbHyl0 TEPMUHOMOMMIO Ha
WHOCTPaHHOM fA3blke B Hay4YHO- MccnegoBaTenbckon U NpodeccMoHansHom
OeATenbHOCTN; CaMOCTOATENbHO M3yvaTb HayyHY U NpodeCcCUOHarbHY0
nuTepaTtypy Ha MUHOCTPaHHbIX si3blkax; Nony4aTb U coobwaTb MHPopMaLUIo Ha
WHOCTPaHHOM S13bIKE BYCTHOWN 1 NMCbMEHHON hopMe; BbICTYNaTb C AoKNagamu
M COOOLLEHNAMM Ha HaYYHbIX CEMMHapaXx n KOHMEPEHUNSIX HA MHOCTPAHHOM
A3blke

BnapgeeT: B goctatoyHoM 0ObEMe HaBblkaMu nybnuuyHoro obuieHns wu
npuemamv 3pEeKTUBHON peyeBOor KOMMYyHUKaLMU B NpodecCUOHanbHOM
AEeATEeNbHOCTN Ha UHOCTPAaHHOM Si3blKe; HaBblkaMy 0POPMIIEHNS pe3ynbTaTo B
HaY4YHbIX MWCCNEeOBaHWA W WHbIX [OOKYMEHTOB B NpodeCccuoHanbHom
AeATenbHOCTM HA UHOCTPAHHOM A3blKe

Ba3soenbil
YPOBEHb

Xopowo

1) 06yyatoLUMINCS UCNbITEIBAET CEPbEe3HbIe S3bIKOBbIE NPOB emMbl Npu

BbIMOMHEHWM 3a4aHUs U HYyXAaeTcs BMNOMOLLM 3K3ameHaTopa Ans ero

BbINOJTHEHWS

2) obyvatowmiica gonyckaeT CBbllle TPeX OLNBOK, HO B COCTOSIHUN
NMOHSTb CMbICI1 BblCKa3blBAHUS MPY MOMOLLM CO CTOPOHbI
aK3amMeHaTopa

3HaeT: MHOCTPaHHbIV A3bIK BHEMOMHOM 06 beMe, He CnpaBnsaeTcs C BeAeHUeM
Hay4yHON Mepenuckn, NOAroTOBKOW Hay4HbIX CTaTed W [OKNafgoB, YCTHbIM
obLeHnem c 3apybexxHbIMu Konneramu;

YMeeT: He ymeeT MNOSIHOUEHHO UCMNONb30BaTh MpodeccuoHanbHy
TEPMUHOMOMI0O Ha WMHOCTPAHHOM A3blke B Hay4HO-MCCNEAOoBaTENbCKON U
npodeccnoHanbHOM AeATeNbHOCTU; UCMbITbIBAaeT CepbE3Hble TPYAHOCTU B
CaMOCTOATENbHOM U3Y4YEHUUN HAay4YHOW M NPOeCCnOoHanbHOW NMTEepaTypbl Ha
WHOCTPaHHOM A3bIKe; MOMyYeHUn N COOBLLIEHNN MHPOPMALIM HA MHOCTPaHHOM
A3blke B YCTHOW W NUCbMEHHOW opMe; He BbICTynaeT C Joknagamu u

coobLeHnssmMn Ha Hay4HbIX CEMWUHapax un KOHEepEHUUAX Ha MHOCTPaHHOM
A3blKe

lMopoeosniti
yPOBEHb

Ydoenemeopu-
mesibHO




BnapeeT: He BnapgeeT HaBblkamMu nyGnuYHoro obLlieHUs M npuemamu
3P HEKTUBHON pe’eBOM KOMMYHUKaLMN B NPOECCUOHANbHON AeATENbLHOCTH
Ha WHOCTPAHHOM $A3blke; HaBblkaMW OMOPMIEHUS pPe3ynbTaToB Hay4HbIX
NcCcrnefoBaHUM U NHbIX JOKYMEHTOB B NPOMECCUOHANbHON A4eATENbHOCTM Ha

MWHOCTPaHHOM A3blKe

1) obyyatoLMinca He NOHUMaET NOoCTaBlIeHHON 3a4a4, He yMeeT

NoAAEPXKUBaTb KOHTAKT C CO6eCceHUKOM, UTHOPUPYET NOSyYeHHbIe
WHCTPYKLMM, UMM €10 peYb HACTOINbKO GeCCBA3HA, YTO PasyMHOro Anarnora

MeXxay napTHepaMu He BO3HMKaeT
2) obyvatoLmiics He MOHMMAET CMbICHa BbiCka3blBaHUs Aaxe npu

NMOMOLLM CO CTOPOHbI 3K3aMeHaTopa, ero peyb 6egHa, obyyatrowuincs
JonyckaeT 60rbLIoe KONMYeCTBO OLUMBOK pasHoro TUna, Yto 3atpyaHaeT

NOHNMaHNe

- Heyodosnemsopu-
mesbHO

Mpn npoBegeHnn 3avéta no «WMHoOCTpaHHOMY $3blKy B npodeccnoHansHon cdepe

(aHrMMNCKNIA)» yCTaHaBNMBAKOTCA CNeayoLwme KpMTEPUN OLEHKN 3HAHUNA:

3ayeT B 1 cemecTpe cocTouT 13 1.4TeHuns, nepesoda U pedeprpoBaHnsa Hay4YHOTO TEKCTA.

Kpumepuu oyeHok

OueHka

Kputepumn oueHok

3auTteHo

MpoAeMOHCTPUPOBaHbI HAaBbIKU POHETUYECKUN NPaBUIbHOTO YTeHus (He Gonee 5
owmMboK), HaBbIKM pedepupoBaHUs, NEPEeBO TEKCTA BbINOJIHEH afeKkBaTHO (He
6onee 5 OLWLIMOOK NEKCUKO -TpaMMaTUYECKOTO XapakTepa).

He 3auteHo

rpammaT4eckoro xapakrepa.

3agaHue He BbINOJSIHEHO, npun 4YTeHnn gonyweHo bonee 5 CbOHeTI/I‘-IeCKVIX
OLMNBOK, OTCYTCTBYET JTOTMKa B U3NOXEHUN TEKCTa, TEKCT He nepeBeneH Unu
nepeseneH He NnoJyiHoCTbio, B nepesoe A0NnyLeHbl pr6b|e OLUNBKKN NEKCUKO -

Acce. Kpumepuu oUeHoK:

Kputepunun oueHnBaHus BbINONHEHUS 3aaaHng ( 3cce)

Bannbl | PewweHne KOMMyHMKaTMBHOM 3apaym (cogepxaHue) | OpraHusauma Tekcta
K1 K2

3 3apaHuve BbINOMHEHO MOJSIHOCTLIO: cofepKaHue BbickasbiBaHWe NOrM4HO; cpeacTea
OoTpaxaeT BCE acneKTbl, yKasaHHble B 3afaHuu; NOrMYeCcKOi CBA3M UCMOSb30BaHbI
cTurnesoe oopmMIeHre peum BelbpaHo NpaBuIibHO C NpaBUNbHO; TEKCT pasaeneH Ha ab3aubi;
Y4YEeTOM LeNK1 BbICKa3bIBaHWS; COBGMOAEHbI MPUHSATHIE B | 0QOPMITEHME TEKCTA COOTBETCTBYET
S13bIKE HOPMbI BEXITUBOCTW. HOpMaM, MPUHATLIM B CTPaHe U3y4aemoro

A3bIKa.

2 3aAaHuve BbINOMHEHO: HEKOTOPble acneKThl, BbickasbiBaH/e B OCHOBHOM JTOTUYHO;
yKasaHHble B 3aJaHuW, PacKpbITbl HE MOJTHOCTLIO; UMEKTCH OTAENbHbIE HEQOCTATKM NpwU
UMEKTCS OTAENbHbIE HAPYLLEHUS] CTUINIEBOIO NCMNONb30BaHUM CPEACTB NTOMMYECKO 1 CBA3K;
0opMreHns peun; B OCHOBHOM COBIOAEHbI UMEKTCS OTAENbHbIE HEQOCTATKM NpwU
NPUHATLIE B AA3bIkE HOPMbIl BEXITUBOCTMU. AeneHnn TekcTa Ha ab3aubl.

1 3apaHue BbINOSIHEHO He MOJNIHOCTLI: COLEepXaHune BbickasbiBaHMe He Bcerga NOrnyHo; MMEeTCs
OTpaxaeT He BCe acnekThl, YyKa3aHHble B 3aaHuu; MHOTOUYUCIIEHHbIE OLUMOKM B NCMOMNb30BaHNM
HapyLUeHUs CTUIeBOro ohopMIEeHUs peyumn CpeacTB NOrMYECcKo CBA3M, UX BbIOOP
BCTPEYarnTCsA AOCTAaTOYHO YacTo; B OCHOBHOM He OorpaHuyeH; gerneHve Tekcta Ha ab3aupl
cobnopaloTcs NPUHATBIE B 513bIKE HOPMbI BEXITMBOCTU. | OTCYTCTBYET; UMEHOTCH MHOTOYUCIIEHHBIE

owmnbkn B popmaTe BbICKa3bIBaHWS.

0 3apaHue He BbINOJIHEHO: cofepXaHue He oTpaxaeT | OTcyTCcTBYeT norvka B NOCTPOEHUM

TeX acneKkToB, KOTOpble yKa3aHbl B 3aaHn1, Unu/u He
COOTBETCTBYET

Tpebyemomy 06bEMY, nnu/n

6onee 30% oTBeTa nmeet

HEeNpPoAYKTUBHLIN xapakTep (T. e.

BbICKa3blBaHWsA; (dOpMaT BbiCKa3blBaHUA He
cobniopaetcs.




TekcTyanbHO coBnagaet c ony6-
NIMKOBAHHBIM UCTOYHWKOM UM
OPYrMMU 3K3amMeHaUMOHHbIMU
paboTtamu)

Bannbi Jlekcuka Mpammatuka Opdorpacdma n nyHkTyauma
K3 K4 K5

3 VMcnonbsyemslin cnosapHbIi HMcnonesyoTcsa rpam-
3anac CoOTBETCTBYeT MaTU4YecKne CTPYKTYpbl B
nocTaeBrneHHoON 3afave; COOTBETCTBUU
NPakTUYECKN HET HapyLUEeHUA B C NOCTaBNEHHON KOM-

NCMOb30BaHUN NEKCUKMN. MYHWKaTUBHOW 3agadven.
MpakTnyeckn oTCyTCTBYIOT
oLwmbKM
(monyckaetcs 1-2 He-
rpy6bie owmbkn).

2 Mcnonb3ayemblin cnosap- UmeeTcs pag rpammaTtudecknx | Opdorpaduyeckmne owmnbku

HbIA 3anac COOTBETCT- OLMBOK, HE 3aTPYyOHALLUX NpaKkTU4eCKN OTCYTCTBYIOT.
BYEeT NOCTaBMNEHHOMN noHnMaHve TekcTta(He 6onee TekCT pasgeneH Ha
KOMMYHWKaTUBHOW 3a- 4). NpeanoXeHnst ¢ NpaBUNbHbIM
Aade, 04HaKo BCTpe- MYHKTYaLUNOHHbIM
yalTcH OTAenNbHbIE He- ocopmMneHuem.
TOYHOCTW B ynoTpe6b-

nexHunm cnos (2-3), nubo

CrnoBapHbIM 3anac orpa-

HWYEH, HO MeKcuKa uc-

nosib3oBaHa NpaBUMkbHO.

1 Wcnonb3oBaH Heonpas- MHOro4YMcneHHsbl WmeeTcsa psag opdo-
AaHHO OrpaHNYEHHbIN owunbKn anemeHTap- rpagouyeckux nnu/n
CnoBapHbIi 3anac; 4acTo HOro ypoBHs, Nnbo MYHKTYaLUNOHHbIX
BCTPEYalTCs HapyLleHns B OLWNBKM HEMHOTOYMC- ownbok, B TOM yncne
ncnonb3o- NeHHbI, HO 3aTPyAHSIOT Te, KOTOpbIe He3Ha-
BaHWM NEKCUKN, HEKO- NoHVMaHve TeKcTa YUTENbHO 3aTpyaHs-
TOpbIE U3 HUX MOTYT (monyckaetcs 67 0T MOHMMaHWe TeKc-
3aTpygHSTe NOHMMaHne owmnbok B 3—4 pasgenax Ta (He Bornee 4)
TekcTa (He 6onee 4) rpaMmmaTiukm)

0 KpaiHe orpaHn4eHHbIn lpammaTuyeckme npasuna He | lNpasuna opdorpadumn
CNoBapHbI 3anac He no3sonser | cobnoga- NyHKTyauum He cobniogatoTcs.
BbIMNOJTHUTL MOCTABIEHHYO I0TCH, OLWMOKM 3aTpyA-
3agavy. HSIIOT NOHUMaHNne

TekcTa.
OueHka Kputepum oueHok 3a4eTa
3apaHue BLINOMHEHO: BCE acneKThbl, YKa3aHHble B 3aJaHuM PacKpbiTbl MOMHOCTLIO,
HeKoTOpble acnekTbl, YKa3aHHble B 3afaHuM, pPacKpbiTbl HE MOJTHOCTbIO; WMEKTCH
OTAEnNbHbIE HapyLeHUs CTUNEBOro OMOPMIEHUss peyn; B OCHOBHOM cobBntofeHbl
NPUHATbIE B A3blKe HOPMbI BEXNUBOCTU. BbiCka3biBaHWe B OCHOBHOM MOMMYHO; MHOTAa
3auyTeHo UMeloTCS OTAeNbHble HegoCTaTKu NPU MUCMNOMb30BaHUN CPEACTB NOrMMYEecKon CBA3MN;
UMelTCS OTAenbHble HeQOCTaTKM NMpu AerneHnn TekcTa Ha absaubl. cnonb3yembin
CNoBapHbI 3anac COOTBETCTBYET nocTaBreHHOW
KOMMYHVUKaTMBHOW 3afjade, OfHaKO BCTPeYalTCs OTAefbHble HETOYHOCTU B
ynotpebneHun cros (2-3), nubo

CJ'IOBaprII7I 3anac orpaHm4eH, HO JNeKCuKa UCnoJjib3oBaHa npaBUIibHO. Nwveetcs pan




rpammMaTMyecKknx OLUMOOK, He 3aTpyAHSIIOLUX MOHMMaHue TekcTa ( gonyckaeTcab—
7owmbok B 3—4 pasgenax rpammatukn). Wmeetcss psag opdporpadumdecknx unu/n
MYHKTYaUUOHHbIX OLIMOOK, B TOM 4uCre Te, KOTOpble HE3HAYMTErNbHO 3aTpyOHSOT
noHVMaHve TekcTa (He 6onee 4)

TekcT pasgeneH Ha nNpPeanoXeHuss € NpaBUMNbHLIM - MYHKTYaUMOHHbBIM
0POpMITEHMEM.
ApekBaTHas nepefada COAEpXaHus No TemMe WNu MocCTaBfeHHOW 3ajade, C
HEeKOTOpbIMU OlWMBKaMU rpaMMaTUYecKoro u nekcuyeckoro nnaHa. BeinonHeHbl Bce
acnekTbl 3afaHus, BbICTyNneHWe B OCHOBHOM JOFMYHO UM COOTBETCTBYyeT
nocTaBfieHHOW 3afade, cTuneBoe o0dOpMISiIeHMEe YCTHOW M MUCbMEHHOW peyn B
OCHOBHOM MNpaBUMNbHO, OAHAKO YMEHUS U HaBblKW MPOAYKTUBHBIX W peLenTUBHbIX
BMOOB pevYeBON AeATEeNbHOCTM MPOAEMOHCTPMPOBaHbl He MONTHOCTbIO (Umeetcsa 3-5
HapyLEeHUA B A3bIKOBOM OOPMMEHUN peun, 2-3 HapyLLEeHUss B NOTMKe BbiCKa3blBaHUSA
N NpeabsBrieHMn martepuana, 2-3 Heydadu BO B3aMMOLEWCTBUMKM CO cnylwartenamu). B
OCHOBHOM cobntofeHbl W BbINOMHEHbl Bce TpeboBaHMA K npodeccroHanbHbIM
HaBblkaM Mnpes3eHTauuu.

He 3auTteHo

3apaHue He BbINOMHEHO: COAEPXaHNe He OTpaxaeT Tex acnekToB, KoTopble
yKasaHsbl B 3apaHum, unun He COOTBETCTBYET
Tpebyemomy o06BLEMY, unu/n 6onee 30% oTBeTa UMeET HEMPOOYKTUBHLIA XapakTep.
OTcyTcTByeT norvka B MOCTPOEHWM BbiCKa3biBaHWS; dopMaT BbICKa3blBaHUSI He
cobnopgaetcs. KpaviHe orpaHMyeHHbIi CNoBapHbIN 3anac He NO3BOMSIET BbINOJHUTL
NMoCTaBMneHHy 3agady. [pammatndeckue npaswna He cobnogarTcs, ownbku
3aTpygHsOT  MNoHMMaHwe TekcTa. [lpaBuna opdorpadmm M OyHKTyauum He
cobnogalTca. YMEHUs U HaBblKM NPOAYKTMBHBIX M PeLenTUBHbLIX BMOOB PEYvYeBOMN
AeATenbHOCTM  He  no3BonsAlT  obecneunTtb  npeabsABneHne  MHGOpMaumu,
B3aMMOENCTBUE CO CyLIaTensiMu OTCYTCTBYET.

3a4yeT C oOUEHKOW

BO 2 ceMecTpe cocTtouT u3: 1) yteHusa, nepeBoda u pedepunpoBaHms

Hay4HOro TekcTa; 2) npeseHTaumm TeMbl Marncrepckon aucceptauyuni. (MpoTokon oueHn BaHUA
npeseHTauMm npunaraeTcs

Presentation Effectiveness Criteria

To what extent did the presentation represent Needs
the following features?

Yes No Comments

Work

1. Purpose communicated clearly.

2. Organized and easy to follow.

3. Presenter exhibited a good understanding of
topic.

4. Presenter was well-prepared.

5. Presenter spoke clearly/effectively

6. Time for presentation used effectively.

7. Slides enhanced presentation.

8. Presenter responded effectively to audience
questions and comments.

9. Presentation was done in a way that engaged

audience.




Kputepmnmn OueHok 3aveTta ¢ OueHkom

OueHKa Kputepumn oueHok

MpoAeMOHCTPUPOBaHbI HaBbIKU (POHETUYECKN MPaBUIIbHOTO YTEHUS U
pedepunpoBaHusi, NepeBo TEKCTA BLINOJIHEH alekBaTHO, C COGMOA eHMEM
OTnun4HO NEKCUYECKUX, TPAaMMaTUYECKMX U CTUITUCTUHECKUX HOPM A3blka U peYn
.A3blikoBoe ocpopmneHune, coaepxaHue n popma NpeseHTaumm CoOOTBETCTBYET
BCEM SI3bIKOBbIM TPeOOBaHNAM M HOPMaM AaHHOTO BuAa OesATENbHOCTYU .
Umetotca  2-3  oHeTndeckme  owmMOKM  NpUM YTeHuMM, OTMevaeTcs
HegocCTaToOYHas KoMnpeccusl TekcTa Npu pedepupoBaHun, NeEpeBO/ BbIMOJTHEH
afeKkBaTHO, HO MMEKTCSA OTAENbHbIE OLMOKM NEKCUYECKOTO, FPaMMaTUYECKOro
WM  CTUIIMCTUYECKOrO MraHa .,B Npe3eHTauMm MNno TeMe WCCReLoBaHus
OOonyLeHbl 2-3 NeKCUYecKkne Unmn rpammaTtmyeckme OLnoKM.

Xopowo

Mwveetcsa 4-5 doHeTuyeckux OLWMOOK MNpM YTEHUW, MPU M3MOXKEHUN TeKcTa
HabntoaalTcsl HETOYHOCTM B Nepedayve ero coaepkaHusi, TeKCT NepeBeaeH He
MOJSTHOCTLIO U/KUNK C TPYOLIMU HAPYLUEHUAMUN NEKCUYECKUX, TPAMMaTUYECKUX 1
CTUIMUCTMYECKNX HOPM $3blka M peyn, Npes3eHTaumsl No Teme uccnenoBaHust
XapakTepusyeTcs  OorpaHuWyeHHbIM  MCMONb30BaHWeM  MNpodeccnoHansHom
NEKCUKU U YNPOLEHHbIMU NEKCUKO -rpamMMaTUY4ECKUMN KOHCTPYKUMUAMM.
3apgaHve He BbIMOJIHEHO, MPU YTeHUM JonyuweHo Oonee 5 OHETUYECKUX
OLMOOK, OTCYTCTBYET NOrMKa B U3NOXEHUM TEKCTa, TEKCT HE NepeBedeH unu
nepeBefeH He MOITHOCTbK, B NepeBofe [AOoNyleHbl rpybble NeKkcuyeckue,
rpamMmaTtmydeckme W CTUNUCTUYECKME OWMOKM, npes3eHTauuss no Teme
HernormyHa, ¢ 60nbLMM KONMMYECTBOM rPYObIX MNEKCUKO -rpamMmMaTU4ecKmx
OLLUMBOK.

YnoBneTBoputenbHO

HeypnoBneTBopuTensHo

20.2 NMpomexyTo4yHas atrectauusi

3a4yeT C OUEHKOW BO 2 ceMecTpe cocTtouT u3: 1) yYTeHus, nepesoda M pedepupoBaHUS
HaYy4YHOro TeKCTa; 2) npe3eHTaunm TeMbl Marmcrepckon aucceptaunm. (MpoTokon oueHnBaHN4A
npeseHTauMm npunaraeTcs

KomnnekT 3agaHui 4nsa KOHTporibHoM paboTtbl Ne 1
Tembl: «1,2,3,4,5.

1. KoMnnekT BapnaHToB KOHTPOSIbHOW paboTbl NO COLManbHO-KYTbTYPHOM 1 NpodecCcnoHanbHom
chepam obLeHms

BapuaHT 1

1. Read this article from the Financial Times and answer the questions.
2. Match words and phrases (1-11) with their definitions (a-k).
luxury brand

classic brand

brand awareness

brand image

brand streching

brand loylty

brand leader

loss leader

upmarket

10 cash cow

11 saturate

O©oOO~NOUITA WNPEF

a). a profitable product or business generating a steady flow of sales revenue

b). a product sold unprofitably in order to attract customers who will then buy profitable products
c). a brand assoteated with expensive, high quality products

d). the brand with the largest market share



e). a famouse brand with a long history

f). the ideas and beliefs which consimers have about a brand

g). expensive compared with the same products of the same type

h). the tendency of a custimer to continue bying a particular product

i). using a successful brand nameto launch a product in a new category
j)- the knowledgewhich consumers have of a brand

k). to fill the market so completely that no moer products can be added.

3. Make sentences of your own with the word partnerships.

Brands and Passion. The challenge of turning a brand into an object of love.

By John Gapper

Krispy Kreme doughnuts, Poilane bread, Tide soap powder, Harley- Davidson motorcycles, Cheerios
cereal. What do these things have in common? According to their supporters, they are remarkable
products that are more than just brands. They provoke such affection - even love — that their owners
often talk about them to the underprivileged people who have not yet tried them.

Some of them are now called ‘love marks', a name invented by Kevin Roberts, Chief Executive of
Saatchi & Saatchi Worldwide, the advertising agency (or ideas company, as it likes to be known). Mr.
Roberts prefers products that are ‘mysterious’ or 'intimate’, rather than being useful or competitively
priced, and that can inspire ‘loyalty beyond reason’.

But love is not a word to be used lightly. For most of us, it means exclusivity: we are not intensely
attached to lots of things because we are not built that way. Companies must try either to make products
that a few people love, or products that many people quite like; an attempt to do both will produce
obstacles and conflicts.

Two things lie behind the craze for emotional involvement. The first is overcapacity: there are too many
products in every market segment, and this means it is hard to gain attention for anything ordinary. Seth
Godin, a marketing consultant, mentions Frito Lay’s launch of Stax, a rival to Procter & Gamble’s
Pringles potato crisps. He says that, despite a $50m (£27m) marketing campaign, fewer than half of
those people questioned by market researchers recognised the name. The second factor is the
increased ability of consumersto communicate their views about products, whether good or bad.

Mr Godin’s solution is for companies to make only ‘remarkable’ things that will make consumers take
notice. ‘The tendency with any industrial or consumer good is to keep making it a little bit better, but that
does not help one bit,” he says. A product must be revolutionary, or at least innovative, to attract
attention from tired shoppers ability of consumers to communicate their views about products, whether
good or bad. ‘In the age of the Internet, goods have real-time reputations,” says Ben McConnell, co-
author of Creating Customer Evangelists: How Loyal Customers Become a Volunteer Sales Force. He
says that the Internet has increased by a factor of the number of people that one consumer can
influence.

A company can take advantage of this by creating a group of enthusiasts who will generate buzz
about its products. One company that does so is Krispy Kreme, which puts enormous effort into store
openings. To help spread the word and provoke excitement, it distributes free doughnuts to people
before the launch. These openings then become theatrical events: some fans camp overnight to be first
to get a doughnut.

COMPREHENSION
1. Read through the whole article and list the following.
a). the brands and companies
b). the products
c). the people
2. Look at how the expressions in italics are used in the article. True or false?
a). Affection is a feeling of liking or love
b). Underprivileged people have the same things as everyone else
c). If something is mysterious, you know everything about it
d). If you are intimate with something, you have a very close relationship with it
e). Loyalty is when you don’t care about your friends, your organisation etc.
3. Find expressions in the article that mean:
a). a situation where only a few people can buy something or have access to something (11
letters)
b). things that prevent you from doing something (9 letters)



c). disagreements (9 letters)
d). a fashion (5 letters)
e).when you care about something (9,11 letters)
f). when there is too much produced in relation to demand (12 letters)
4. What is the key message of the article? Choose the best alternative.
a) There are some brands with which people feel a particularly close relationship and
marketers should try to encourage this.
b) Some people are crazy about doughnuts.
¢) The way for marketers to increase sales is to make products better.
KomnnekT 3agaHni onsa KOHTponbHom paboTbl Ne 2
Tembl: «9,10,11,12,13,14»

KOHTPONbHO-U3MepuTENnbHbIN MaTepuar no NpodeCCUOHarbHOM 1 Hay4YHO-UCCeaoBaTenbCckon cdepe
o6LweHns Ne2

1. KomnnekT TectoB (MoAroToBKa K npe3eHTauunm)

BapuaHT 1

VOCABULARY FOCUS

1. You will find two alternative ways of introducing yourself and the subject of your presentation. Decide
which one is fairly formal and which one is more friendly. At each stage choose the expression you
would feel more comfortable using and highlight it.

Fairly formal More friendly
Beginning your presentation Erm, perhaps we should begin. | OK, let's get started.
1. Welcoming the audience
2. Introducing yourself (name,
position)
3. Saying what your topic is
4. Welcoming questions
Morning, everyone. Good morning, ladies and gentlemen.
On behalf of.. ., may | welcomeyouto ... Thanks for coming.
My name's. .. I'm. ..
As you know, . . For those of you who don't know me,
I'm responsible for . .. I'min charge of. . .
What | want to do this morning is . . . This morning I'd like to . . .
discuss . .. talk to you about . .
reporton . .. tell you about . . .
and present . . . and show you . ..
Feel free to ask any questions you like. I'll be happy to answer them as we go along.
Perhaps we canleave any And don't worry, there'll be plenty Keep the questions you may
have until of time the left of time left over at the the end of presentation.

over for questions  end of the presentation.

2. Match these less formal phrases with more formal phrases in the table.

More formal Less formal

Good afternoon, ladies and gentlemen.

Today | would like to...

Let me just start by introducing myself. My name
is...

It's pleasure to welcome you today.

In my presentation | would like to report on...

The topic’s of today’s presentation is...

| suggest that we begin now...

I’'m aware that you all have very tight schedules...

What | want to do is..
| know you are all very busy..



As you know, | am...

Ok, shall we get started?

I's good to see you all here.
Hi, every one.

Today I'm going to talk about...
In my talk I'll tell you about...

3. Compare the following presentation openings, discuss: a) what is wrong with the first one b) in what
ways the second one is better.

Presentation 1.

Right. Good. Well, perhaps ['ll start, shall I? Can you hear me all right? Good. Now ... erm ... probably
the most important thing I've got to say is that ... well, the company’s results are looking pretty good this
year. Have you all seen the graph of sales figures? No? Well, I've got one here. There you are. Can you
see this all right at the back? No? Well, you'll have to take my word for it, then. Results are good. Yes.
Very good, actually. But, anyway, I'll tell you a bit more about that in a minute. Now, where was I? Um ...
let's start with what's happening at the moment. Would that be a good idea?

Presentation 2.

Good morning, ladies and gentlemen. I'm here today to tell you about our company’s financial position.
I've divided my presentation into four parts. Firstly, | want to talk about the current financial situation.
Secondly, I'd like to examine our performance over the past year. Thirdly, I'll look at our prospects for the
next twelve months. Finally, I'll make some recommendations. I'll be happy to answer questions at the
end of my presentation. Right. I'd like you to look at this graph ...

VOCABULARY FOCUS

1. Read the presentation extracts and decide which one is more formal and which one is less formal.

1. My main aim today is to tell you about our company’s financial position. I'll be happy to answer
questions at the end of the presentation. There are four parts of today’s presentation.

2. I'm here today to tell you about our company’s financial position. I've divided my presentation into four
parts. I'll take questions at the end.

2. Choose a verb from the box to complete each of the sentences below.

introduce begin present  leave take like have

Example: If we are all here, I'll begin.

1. It's good to ...Shireen here from the Head Office.

2. | have the figures for the last three months to...to you.

3. Would you like to ...a handout?

4.1d ...to talk today about last year’s sales figures.

5. 1 plan to ... about twenty minutes for questions at the end.
6. I'd like to ...our speaker today.

3. Fill the gaps in the sentences below with a preposition:
on at on by for in into through

. Thank you ... coming.

. I'd like to start ... outlining the changes.

. Then I'll go ... to highlight what | see as the main points.

. I'll start off by filling you ... on the backgroundto ... .

. I've tried to put our recent difficulties ... some kind of perspective.
. We can discuss any questions ... the end.

. I want to focus ... the five year plan.

. I'll go ... the main points on the handout.

O~NO D WN -

4. Cross out the verbs which do not fit in the following presentation extracts.
1. Perhaps | should start off by pointing/stressing/reminding that this is just a preliminary report. Nothing
has been finalized as yet.



2. Id like to draw/focus/attract your attention on the short-term objectives to begin with.

3. Basically, what we’re suggesting/asking/reviewing is a complete reorganization of staff and plant.

4. I'm sure there’s no need to draw out/spell out/think out what the main problem is going to be.

5. The basic message I'm by trying to get through/get across/getto here is simple. We can’t rely on
government support for much longer.

6. Disappointing end-of-year figures underline/undermine/underestimate the seriousness of the situation.
7. But later on | will, in fact, be putting over/putting forward/putting out several detailed proposals.

8. One thing I'll be dealing with/referring/regarding is the issue of a minimum wage.

9. And I'll also be asking/raising/putting the question of privatization.

10. But we do need to seriously ask/answer/address the question of how we are going to overcome it.

5. Complete sentences (1-8) with the correct form of the verb with the appropriate ending (a-f) from
below.

There are several ways you can tell the audience what you are going to say.
Would like +infinitive

This morning I’ d like to bring you up to date on our department

Going to+ infinitive

I'm going tot talk to you today about new developments in the R&D Department
Will + infinitive

I'll begin by explaining the function.

Will be+ verb -ing

I'll be talking about our guidelines for Internet use.

Example: Today I'd like to give you an overview of our present market position (give)
I'll be (show)

During the next two hours we'll be (talk)

I'd like to (bring)

This afternoon I’'m going to (report)

Today I'd like to (update)

. Today I'll (begin)

a). you on the proposed training project.

b). you up to date on SEKO’s investment plans.

c). you how the database works.

d). at business opportunities in Asia.

e). on our financial targets for the division.

f). by telling you about what Jane’s group is working on.
g). about EU tax reform.

oOurWNE

6. Complete the following introduction with appropriate words from the box.

present/outline let's glad/happy/pleased
have finally like

first from know

here/ready time take
then/next/after that from know

here

S: Well, if everyone’s 1........ 2. start. It's great to have Liu Wei here 3 ... the office in Beijing. As you
4..., heis the Director of Marketing and has achieved excellent results.

L.W.: Good afternoon. Thank you, Sam. I'm 5... to be here today. Ok, today. I'd 6... to talk about the
developments in the Beijing office. In my presentation this afternoon I'd like to 7... three main points.

8...... , I'll briefly outline our small beginnings two years ago; 9...... I'll explain how we adapted the RB
409 range to suit our local marketand 10 ...... I'll show our success. If you have any questions, there’ll
be11 ...... at the end. Before | start, 112 ...... a hand out for you. Would you like to 13 ...... one? Here
you are.

7. Complete the sentences with the words below.



after all areas divided finally start

then third

1. I'll be talking to you today about the after sales service plans we offer. I'll by describing the
various packages in detail. I'll go on to show you some case studies, , I'll discuss how
you can choose the best plan to meet your customers’ needs.

2. I've my talk into three main parts. First of , I'll tell you something about the
history of our company. That I'll describe how the company is structured and finally, I'll give

you some details about our range of products and services.
3. I'd like to update you on what we’ve been working on over the last year. I'll focus on three main

- first, our joint-venture in Asia; second, the new plant in Charleston. And , our
redevelopment project.
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BapuaHT 1

1. Read this article from the Financial Times and answer the questions.
2. Match words and phrases (1-11) with their definitions (a-k).
12 luxury brand

13 classic brand

14 brand awareness
15 brand image

16 brand streching
17 brand loylty

18 brand leader

19 loss leader

20 upmarket



21 cash cow

11. saturate

a). a profitable product or business generating a steady flow of sales revenue

b). a product sold unprofitably in order to attract customers who will then buy profitable products
). a brand assoteated with expensive, high quality products

d). the brand with the largest market share

e). a famouse brand with a long history

f). theideas and beliefs which consimers have abouta brand

g). expensive compared with the same products of the same type

h). the tendency of a custimer to continue bying a particular product

i). using a successful brand nameto launch a productin a new category

J). the knowledgewhich consumers have of a brand

k). to fill the market so completely that no moer products can be added.

3. Make sentences of your own with the word partnerships.

Brands and Passion. The challenge of turning a brand into an object of love.
By John Gapper

Krispy Kreme doughnuts, Poilane bread, Tide soap powder, Harley- Davidson

motorcycles, Cheerios cereal. What do these things have in common? According to their
supporters, they are remarkable products that are more than just brands. They provoke such
affection - even love — that their owners often talk about them to the underprivileged people who
have not yet tried them.
Some of them are now called ‘love marks', a name invented by Kevin Roberts, Chief Executive
of Saatchi & Saatchi Worldwide, the advertising agency (or ideas company, as it likes to be
known). Mr. Roberts prefers products that are ‘mysterious’ or 'intimate’, rather than being useful
or competitively priced, and that can inspire ‘loyalty beyond reason’.

But love is not a word to be used lightly. For most of us, it means exclusivity: we are not
intensely attached to lots of things because we are not builtthat way. Companies must try either
to make products thata few people love, or products that many people quite like; an attempt to do
both will produce obstacles and conflicts.

Two things lie behind the craze for emotional involvement. The firstis overcapacity: there
are too many products in every market segment, and this means it is hard to gain attention for

anything ordinary. Seth Godin, a marketing consultant, mentions Frito Lay’s launch of Stax, a rival



to Procter & Gamble’s Pringles potato crisps. He says that, despite a $50m (£27m) marketing
campaign, fewer than half of those people questioned by market researchers recognised the
name. The second factor is the increased ability of consumers to communicate their views
about products, whether good or bad.

Mr Godin’s solution is for companies to make only ‘remarkable’ things that will make
consumers take notice. ‘The tendency with any industrial or consumer good is to keep makingit a
little bit better, butthatdoes nothelp one bit, he says. A product mustbe revolutionary, or at least
innovative, to attract attention from tired shoppers ability of consumers to communicate their
views about products, whether good or bad. ‘In the age of the Internet, goods have real-time
reputations,’ says Ben McConnell, co-author of Creating Customer Evangelists: How Loyal
Customers Become a Volunteer Sales Force. He says that the Internet has increased by a
factor of the number of people that one consumer can influence.

A company can take advantage of this by creating a group of enthusiasts who will generate
buzz about its products. One company that does so is Krispy Kreme, which puts enormous
effort into store openings. To help spread the word and provoke excitement, it distributes free
doughnuts to people before the launch. These openings then become theatrical events: some

fans camp overnightto be first to get a doughnut.

COMPREHENSION

1. Read through the whole article and list the following.

a). the brands and companies

b). the products

C). the people

2. Look at how the expressions in italics are used in the article. True or false?
a). Affection is a feeling of liking or love

b). Underprivileged people have the same things as everyone else

c). If somethingis mysterious, you know everything about it

d). If you are intimate with something, you have a very close relationship with it

e). Loyalty is when you don’t care about yourfriends, your organisation etc.

3. Find expressions in the article that mean:



a). a situation where only a few people can buy something or have access to something (11

letters)

b). things that prevent you from doing something (9 letters)

c). disagreements (9 letters)

d). afashion (5 letters)

e).when you care about something (9,11 letters)

f). when there istoo much produced in relation to demand (12 letters)

4. What is the key message of the article? Choose the best alternative.

a) There are some brands with which people feel a particularly close relationship and marketers

should try to encourage this.
b) Some people are crazy aboutdoughnuts.

c) The way for marketers to increase sales is to make products better.

JlapvHa E. B.
MpenogaBarensb

nodnucb  pacwugposka nodnucu
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BapwuaHT 2

1. Read the article from the Financial Times and decide are the statements true or false according

to the article.

2. Complete the text with the words below.
adding captivating differentiating gaining giving
helping opening
Advertising does notwork in the same way as sales pitch. Very little advertising tries to
persuade anyone to buy immediately. Advertising has to motivate customers to take further
action, such as making a telephone call or visiting shops.

Creative advertising offers many benefits and helps businesses to meet their objectives by:

Gaining ................
1 the attention of the audience.

2 theirimagination.

3 their mindsto your sales messages.



4 your products and services from all others.
5 them areason to choose you.
6 valueto yourproducts and services.

7 the audience to remember your products and services.

Advertising: Tried and tested or tired formula?
By Claire Adler

If you studied the advertisements in any glossy magazine with the logos and company
names covered up, how easily could you identify the brands?

In reality, advertisements for most luxury brands are depressingly similar. According to Mark
Tungate, author of Fashion Brands: Branding Armani to Zara, many brands are owned by huge
corporations with demanding shareholders, so they can'tafford to take risks.

Luxury brands are expert at creating word-of-mouth advertising through fashion weeks,
events and PR. Milton Pedraza, chief executive of New York's Luxury Institute, however,
believes selling reputation and tradition is not enough. He says luxury brands should train their
marketers to focus on customer needs through research and testing, as Procter & Gamble
does.

Recently, brands have started using specialist luxury advertising agencies. Dawn
Coulter, managing director of McCann Erickson's Luxury Box, whose clients include Gucci, says
a new approach is being driven by the restructuring of many luxury organisations. Furthermore,
there is a greater interest in luxury goods from consumers who mix and match luxury with
cheaper products.

In luxury advertising, LVMH is the biggest player. 'The advertising spend of LVMH alone
— “€2bn this year - represents more than half the luxury industry's spend,” says Antoine Colonna
at Merrill Lynch. He predicts a move towards more frequent campaigns, to prevent losing share
of this difficult market. According to Simon Sylvester, the main differences between advertising
luxury goods and consumer goods is “in the luxury market, the benefits and features of a

product are not as important as making sure who has them and who doesn't’.

COMPREHENSION

1. Who says what? Match the following statements (a-f) with the person (1-5) who made
them.

1. Mark Tungate

2. Milton Pedraza



3. Dawn Coulter
4. Antoine Colonna

5. Simon Sylvester

a). Luxury brand companies will advertise more often.

b). Several luxury brand companies are changing their organisation structure.
c). Companies owning luxury brands are reluctantto use innovative advertising.
d). The advertising focus on luxury brands is on the customer, not the product.
e). More ordinary consumers are buying luxury products.

f). Luxury-brand marketing people need to concentrate more on whatthe customer wants.

2. Match the words (1-8) with their meanings (a- h).
1. glossy a). status or position
2. depressingly b). consentrate
3. demanding c). method
4. reputation d). looks shyny and e[pensive
5. focus e). miserably, sadly
6. approach f). stop or avoid
7. predict g). difficult, tough
8. prevent h). forecast
JlapuHa e. b.

MpenopasaTens

nodnucb pacwugposka nodnucu
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BapwuaHT 3

1. Read the text and decide which of the following titles would suitit best:

1. Dealing with conflicts

2. Rules of relationships

3. Managing your staff

Getting on well with colleagues, as anyone who works in an office knows, is a vital elementin
our working lives. Many office jobs involve a great deal of time spent talking. One British study
of 160 managers, for example, found that they spent between one third and 90 per cent of their
time with other people.

“‘Working relationships”, write social psychologist Michael Argyle and Monika Henderson, “are
first brought about by the formal system of work, but are elaborated in several ways by informal
contacts of different kinds... It is essential for such relationships to develop if co-operation at
work is to succeed.” And good relationships at work, research shows, are one of the main
sources of job satisfaction and well-being.

Are there any “rules of relationships” that might be useful as general markers of what to do and
whatnotto do in your dealings with others?

“Universal rules”:



Michael Argule and his colleagues have found thatthere are such rules.

Through interviews with people they generated a number of possible rules. Then they asked
others to rate how important those rules were in twenty-two different kinds of relationships.
These included relationships with spouses, close friends, siblings and work colleagues as well
as relationships between work subordinates and their superiors.

The researchers discovered five’universal” rules that applied to over half of all these
relationships:

1. Respect the other’s privacy.

2. Look the other person in the eye during conversation.

3. Do notdiscuss whathas been said in confidence with the other person.

4. Do notcriticise the other person publicly.

5. Repay debts, favours or compliments no matter how small.

This doesn’t mean that nobody breaks these rules, as we all know- it just means that they are
seen as important.

Live now - pay later.

Work rules:

As well as these general guidelines for keeping good relationships, Argyle and his associates
questioned people about rules that apply very specifically to work settings. In addition to the
“‘universal” rules they came up with the nine “rules for coworkers”:

1. Accept one’s fair share of the workload.

2. Be cooperative with regard to the shared physical working conditions (e.g. light, temperature,
noise).

. Be willing to help when requested.

. Work cooperatively despite feelings of dislike.

. Don’tdenigrate co-workers to superiors.

. Address the co-workers by first name.

. Ask for help and advice when necessary.
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. Don’tbe over-inquisitive about each other’s private lives.

9. Stand up for the co-worker in his/herabsence.

In one of the studies, Monika Henderson, Michael Argyle and co-workers defined four
categories of work relationships:

1. Social friends: “friends in the normal sense who are known through work and seen at social
events outside the work setting”. Research shows that up to a quarter of friends are made
through work..

2. Friends at work: “friends who interact together over work or socially at work, but who are not

invited home and do notengage in joint leisure activities outside the work setting”.



3. Work-mates:’people at work seen simply through formal work contacts and with whom
interactions are relatively superficial and task-oriented, and not characterised by either liking or
dislike”.

4. Conflict relations: "work colleagues who are actively disliked”

Argyle and Co. have come up with a special list of endorsed “rules for people we can’t geton
with”. The main ones are:

. Respect each other’s privacy.

. Strive to be fair in relations with one another.

. Don’tdiscuss whatis said in confidence.

. Don’tfeel free to take up as much of the other’s time as one desires.

. Don’tdenigrate the otherbehind their back.

. Don’tignore the other person.

. Repay debts, favours or compliments no matter how small.

. Look the other person in the eye during conversation.
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. Don’tdisplay hypocritical liking.

The customer is always right.

Argyle and Henderson also suggest: “Another approach to resolving interpersonal conflicts is
increasing the amount of communication between those involved, so that each side comes to
understand and to trust the other more.

Suspicion and hostility are increased by ignorance of whatthe otheris upto.”

2. Which of the social skills mentioned in the text and listed below as A-l apply to:

1. relationshipsin general

2. relationshipsin the workplace

3. relationships with working colleagues you don’tlike very much

A respect for personal privacy

B ability to be fair

C maintenance of eye contact while talking

D avoidance of public criticism

E repayment of debts, favours, etc.

F willingness to ask for and be asked for help

G respect for confidentiality

H use of first names

| recognition of the other person

3. Look at the vocabulary items below and sort them into two groups according to
whether they normally carry a positive or negative connotation.

hypocritical ignorance willing conflict compliment cooperation



satisfaction interesting well-being denigrate suspicion problem

superficial criticise fair hostility

e.g. positive: interesting, ...

negative: problem, ...

4. Change each of the following adjectives by adding the appropriate negative prefix.
Would you use any of the adjectives to describe yourself to your partner?

interesting essential personal comfortable social fair specific

satisfied formal specific normal cooperative willing possibl

Mpenogasarens JNlapuHa E. B. .
nodnucb pacwugposka nodnucu
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Write a personnel profile

Write a requesting e-mail

Write an e-mail to your friend with advice
Email a colleague with a suggestion
Email your boss with explanation
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6. Write the introduction and development paragraphs for Essay Topics

1 Working and living abroad helps us to know other cultures well.

How far you think working abroad has good or bad impacts on our cultural lives?

2. Should poor countries continue to receive International Aids?

3. What do you think the governmentin your country should do to make your country more
successful?

4. In some countries the average worker is obliged to retire at the age of 50, while in others
people can work until they are 65 or 70.

Until what age do you think people should be encouraged to remain in paid employment?
5. If you were given to change, whatall changes you would implementin this 21st century to
make ourworld a better living place?

6. In order keep the students more focused, the sports classes should be stopped in High
schools. You think this will be a right approach for a better generation?

7. Modern technology is transforming the way we work and is of benefitto our society. How far
you think our social lives influenced by modern technology.

8. People are starting to think that the idea of giving a single career

is an old fashioned one, discuss.

9. Do you think that advertising encourages people to buy things

that they don’twant?

10. Every generation of people is differentin important ways. How

is your generation different from your parents’ generation?

Cocrasutenb JlapnHaE.b. N.0. damunnua
(noanuce)
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1. Why do some companies make luxury brands abroad rather than at home?

2. Why do the company staff often resist any company policy changing?

3. What are advantages and disadvantages fora company of using celebrity endorsementin its
advertising?

4. Do you think cultures are becoming more and more alike? Is this a good or a bad thing?
Think aboutimproved communications, cheap foreign travel, global business.

5. Would you like to work for a multinational company? Give yourreasons why “yes “ or why
‘not “ .

6. What are advantages and disadvantages of adapting a product to differentoverseas
markets?

7. What changes can you suggestto improve communication within your own organization or an
organization you know well?

8. Which would motivate you more: a pay rise or a better job title? Why?

9. What are advantages and disadvantages of working in teams?

CocTtaButenb _JlapuHa E. B. N.0. damunus
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1. KomnnekT TecToB (NOAroTOBKa K Npe3eHTaLunm)

BapuaHT 1
VOCABULARY FOCUS

1. You will find two alternative ways of introducing yourself and the subject of your
presentation. Decide which one is fairly formal and which one is more friendly. At each

stage choose the expression you would feel more comfortable using and highlight it.

Fairly formal More friendly

Beginning your presentation | Erm, perhaps we should | OK, let's get started.

begin.

1. Welcoming the audience

2. Introducing yourself (name,

position)

3. Saying whatyourtopic is

4. Welcoming questions




Morning, everyone.

On behalfof.. ., may | welcome youto . ..
My name's. . .

As you know, ..

I'm responsible for . . .

What | wantto do this morningis. ..
discuss. . .

reporton .. .

and present. . .

Feel free to ask any questions you like.
And don't worry, there'll be plenty

Good morning, ladies and gentlemen.
Thanks for coming.

I'm. ..

For those of you who don't know me,

I'm in charge of. . .

This morning I'd liketo . . .

talk to you about. .

tell you about. . .

andshowyou. ..

I'll be happy to answerthem as we go along.

Keep the questions you may have until of time

the left of time left over at the the end of presentation.

end of the presentation.

2. Match these less formal phrases with more formal phrases in the table.

More formal

Less formal

Good afternoon, ladies and gentlemen.

Today | would like to...

Let me just start by introducing myself. My

nameis...

It's pleasure to welcome you today.

In my presentation | would like to report on...

The topic’s of today’s presentation is...

| suggestthat we begin now...

I'm aware that you all have very tight

schedules...

What | wantto do is..

| know you are all very busy..
As you know, | am...

Ok, shall we get started?

It's good to see you all here.
Hi, every one.

Today I'm going to talk about...

In my talk I'll tell you about...



3. Compare the following presentation openings, discuss: a) what is wrong with the first

one b) in what ways the second one is better.

Presentation 1.

Right. Good. Well, perhaps I'll start, shall I? Can you hear me all right? Good. Now ... erm ...
probably the most important thing I’'ve got to say is that ... well, the company’s results are
looking pretty good this year. Have you all seen the graph of sales figures? No? Well, I've got
one here. There you are. Can you see this all rightat the back? No? Well, you’ll have to take my
word for it, then. Results are good. Yes. Very good, actually. But, anyway, I'll tell you a bit more
about that in a minute. Now, where was I? Um ... let's start with what's happening at the

moment. Would that be a good idea?

Presentation 2.

Good morning, ladies and gentlemen. I'm here today to tell you about our company’s financial
position. I've divided my presentation into four parts. Firstly, | want to talk about the current
financial situation. Secondly, I'd like to examine our performance over the past year. Thirdly, I'll
look at our prospects for the next twelve months. Finally, I'll make some recommendations. ['ll
be happy to answer questions at the end of my presentation. Right. I'd like you to look at this

graph ...

VOCABULARY FOCUS

1. Read the presentation extracts and decide which one is more formal and which one is
less formal.

1. My main aim today is to tell you about our company’s financial position. I'll be happy to
answer questions at the end of the presentation. There are four parts of today’s presentation.

2. I'm here today to tell you aboutour company’s financial position. I've divided my presentation

into four parts. I'll take questions atthe end.

2. Chooseaverb from the box to complete each of the sentences below.

introduce begin present leave take like have

Example: If we are all here, I'll begin.
1. It's good to ...Shireen here from the Head Office.
2. | have the figures forthe last three months to...to you.

3. Would you like to ...a handout?



4. I'd ...to talk today aboutlast year’s sales figures.
5. I planto ... abouttwenty minutes for questions atthe end.

6. I'd like to ...our speaker today.

3. Fill the gaps in the sentences below with a preposition:

on at on by for in into through

Thankyou ... coming.
. I'd like to start ... outlining the changes.
. Then I'llgo ... to highlightwhat | see as the main points.

. I'll start off by filling you ... on the backgroundto ... .

1.
2
3
4
5. I've tried to putour recent difficulties ... some kind of perspective.
6. We can discuss any questions ... the end.

7. | wantto focus ... the five year plan.

8

. I'llgo ... the main points on the handout.

4. Cross out the verbs which do not fit in the following presentation extracts.

1. Perhaps | should start off by pointing/stressing/reminding that this is just a preliminary report.
Nothing has been finalized as yet.

2. I'd like to draw/focus/attract your attention on the short-term objectives to begin with.

3. Basically, what we're suggesting/asking/reviewing is a complete reorganization of staff and
plant.

4. I'm sure there’s no need to draw out/spell out/think out whatthe main problem is going to be.
5. The basic message I'm by trying to get through/get across/get to here is simple. We can’t rely
on government support for much longer.

6. Disappointing end-of-year figures underline/undermine/underestimate the seriousness of the
situation.

7. But later on | will, in fact, be putting over/putting forward/putting out several detailed
proposals.

8. One thing I'll be dealing with/referring/regarding is the issue of a minimum wage.

9. And I'll also be asking/raising/putting the question of privatization.

10. But we do need to seriously ask/answer/address the question of how we are going to

overcome it.

5. Complete sentences (1-8) with the correct form of the verb with the appropriate ending

(a-f) from below.



There are several ways you can tell the audience what you are going to say.
Would like +infinitive

This morning I d like to bring you up to date on our department

Going to+ infinitive

I’'m going tot talk to you today aboutnew developmentsin the R&D Department
Will + infinitive

I'll begin by explaining the function.

Will be+ verb -ing

I'll be talking aboutour guidelines for Internetuse.
Example: Today I'd like to give you an overview of our present market position (give)
7. I'll be (show)
8. Duringthe nexttwo hours we’ll be (talk)
9. I'd like to (bring)
10.This afternoon I'm going to (report)
11.Today I'd like to (update)
12.Today I'll (begin)

a). you on the proposed training project.

b). you up to date on SEKO’s investmentplans.

c). you how the database works.

d). at business opportunitiesin Asia.

e). on our financial targets for the division.

f). by telling you aboutwhatJane’s group is working on.

g). about EU tax reform.

6. Complete the following introduction with appropriate words from the box.

present/outline let’s glad/happy/pleased
have finally like

first from know

here/ready time take




then/next/after that from know

here

S: Well, if everyone’s 1........ 2....... start. It's great to have Liu Wei here 3 ... the office in
Beijing.As you 4... , heis the Director of Marketing and has achieved excellentresults.
L.W.: Good afternoon. Thank you, Sam. I'm 5... to be here today. Ok, today. I'd 6... to talk

about the developments in the Beijing office. In my presentation this afternoon I'd like to 7...

three main points. 8...... , 'll briefly outline our small beginnings two years ago; 9...... I'll explain
how we adapted the RB 409 range to suit our local marketand 10 ...... I'll show our success. If
you have any questions, there’ll be 11 ...... at the end. Before I start, [ 12 ...... a hand out for
you. Would you liketo 13 ...... one? Here you are.

7. Complete the sentences with the words below.

after all areas divided finally start

then third

1. I'll be talking to you today about the after sales service plans we offer. I'll by describing
the various packages in detail. I'll go on to show you some case studies, :

I'll discuss how you can choose the best plan to meet your customers’ needs.

2. I've my talk into three main parts. First of , I'll tell you something about the
history of our company. That I'll describe how the company is structured and finally, I'l|
give you some details about ourrange of products and services.

3. I'd like to update you on what we’ve been working on over the last year. I'll focus on three
main . first, our joint-venture in Asia; second, the new plantin Charleston. And :

our redevelopment project.

Mpenopasatens __ JlapuHa E. B.
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1. KoMmnnekT TecToB (NOAroTOBKa K Npe3eHTauum)

BapuaHT 2

VOCABULARY FOCUS

1. Underline the correct words.

1. First of all/after all, I'd like to thank you for inviting me here to speak to you this morning.

2. I'll be talking today aboutrobotics, and anyway/in particular their commercial exploitation.

3. Especially/Clearly there’s huge interestin the subject.

4. As far as the general public is concerned/concerning the general public, Sony Corporation
thinks thatthe best way place to launch the robot revolution is home entertainment.

5. Especially/Furthermore home entertainment is likely to be the biggest market eventually/at
last.

6. As a matter of fact/Moving on to all the leading players are investing tens of millions of dollars
in the development of personal robots.

7. 1 mean/As a result progress has been rapid.



8. On the other hand/At the end, it's clear that the development of ‘robo sapiens’ will take
longer, a lot longer.

9. Nevertheless/In general it's clear that in terms of competition between countries Japan leads
in robotics at the moment.

10. So, in fact/to sum up, I've tried to show you how | believe we’re entering a new age, the age

of the robot, andit’'s an age that's full of business opportunities.

2. Complete the sentences with the words in italics.

according to apart from  concerns moreover  regarding  with regard

. 'l give you an overview of some figures to car export.

, I'd like to tell you something aboutthe new software.

. Let's now turn to the next question, which customer service.
a few spelling mistakes, the new brochure is very good.

. Let me give you some details our Chinese factory.

I

the handbook, the scanneris user-friendly.

w

. Choosethe correct linking words to fit the sentences.
1. Online banking is mainly used by our younger customers. Many of our older customers
consequently / however / therefore find it difficultto handle modern computer technology.

2. However / Whereas / Although the euro is quite strong; we managed to increase our
exports to the US.

3. Whereas / Therefore / Despite we made a profit of $ 240,000 last year, this year’s profit is
only $ 110,000.

4. On the other hand / Despite / Although the growing demand, we didn’t sell more cars
than the year before.

5. We have to pay more oil and gas. Consequently / However / Despite our products have
become more expensive.

6. Poster campaigns are extremely important. Thus / On the other hand / As a result we
also need advertisements in daily newspapers.

4. Complete the following “signpost” phrases and sentences with appropriate linking
words and phrases.



Moving on/question/the US market

Expand/the figures/lastyear

Going back/a moment/the situation lastyear

Let’'s turn now/ourtargets/the nextfive year

Go back/the main reasons/our collaboration/the Germans

I'd like/conclude/l may/repeating what| said/the beginning/this presentation
I'd like/turn now/our projections/year 2005

Let me expand/some/the main points/our proposal

Digress/a moment, let’s consider/alternatives

= © © N o 0~ wDNhPR

0. I'd like/recap/the main points.

5. Start each sentence with an appropriate word from the box.

again forinstance inshort |think as aresult of this

1..., we should employ more staff (opinion).

2...., there are three options (summary).

3. .., we now have to start again (consequence).

4. ..., thisis only chance (repeating in different words).
5

. ..., they think our programme is easy to use (example).

»

. Rearrange these sentences to make a complete summary:

a). As far as cost is concerned, this option is clearly the best. It is much cheaper to implement
than the others and the financial risks are negligible.

b). Moving on to human resources, | feel that this is the option that will be most acceptable to
our workforce. There are several reasons for this. First and foremost, this option will not involve
any redundancies.

c). There are a number of reasons for choosing Option A. First and foremost, it is the most
attractive option.

d). In short, it is exactly whatthis company needs.

e). Finally, there is the question of planning and the future direction of this company. f). By
‘attractive’ | mean that it is the option which is the best for out-company in all the areas of
greatest concern.

g). In addition, it can be implemented almost immediately, and there will be no need to obtain
extra funding from the banks, which would be the case with the other options.

h). | believe that Option A is the one which is mostin true with both our short-term and long-term

plans. It is modern, progressive and has great potential.



i). In particular | suggestthat there are three main areas to consider: cost, human resources and
future planning.
J). Secondly, a staff retraining programme will not be necessary and, thirdly, we will be able to

implementthis option withoutintroducing shift work.

Write your answers here:
1)c 2) ,3) ,4 ,5 ,6) ,7) ,8) ,9 ,10)

Mpenopasatens NapwuHa E. B.
nodnucb pacwugposka nodnucu
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1. KomnnekT TecToB (I'IO,EI,FOTOBKa K I'Ip83€HTaLI,I/II/I)

BapwuaHT 3

1. Complete the following sentences with the correct word.

1. Firstof all, I'd like to ... the main points of my talk.

a) preview

b) overview

c) outline

2. So, whatwe’rereally ... are likely developments in the structure of the
company over the nextfive to ten years.

a) driving at

b) aiming at

c) looking at

3. The eighteen-month plan, which by now you should have all had time to look at,

... in detail our main recommendations.



a) outlines

b) reviews

C) sets out

4. And the main conclusion we've ... is that massive corporate restructuring will be
necessary before any privatization can go through.

a) thought

b) got to

c) come to

5. I'd like to ... yours attention to some of the difficulties we’re likely to face.
a) turn

b) draw

c) focus

6. | have the figures forthe last three monthsto ... to you.

a) have

b) introduce

c) present

7. I've tried to ... our difficulties into some kind of perspective.
a) put

b) fill

c) bring

8. 'm goingto be ... at the arguments againstnetworking.

a) showing

b) telling

c) looking

2. Moving on

1. Rearrange these sentences to make a complete presentation.

1. Now about our overseas stores. We have 4 large stores in France and another 10 in other

European countries.

2. And finally I'll mention our future plans. I'll be pleased to answer any questions at the end of

my talk.

3. I'm going to talk to you today about our company. First, I'll give you some basic information

about Tara Fashions.

4. As far as career opportunities are concerned, we have opportunities in all areas of our

business.

5. Then I'll talk aboutour overseas stores.



6. Let me start with some basic facts about Tara. We sell clothes for men and women. We have
15 stores in Spain. All of the stores are very profitable.

7. Good morning, everyone. Thanks for coming to my presentation. My name’s Marta
Rodriguez. I'm Personnel Director of Tara Fashions.

8. Next I'll talk about career opportunities with Tara.

9. Finally, afew words aboutour new project. We are planning to open a new store in New York
next year.

10. Well, thanks very much for listening to my talk. Are there any questions?

3. Signposting
1. Complete the following expressions using the correct preposition.

to on of off for  back about up
1. To start ,then, ...

2. To move to my next point, ...
3.Togo___ towhatlwas saying,...

4. Toturnnow ___ adifferentmatter, ...

5. Tosayabitmore _ that, ...

6. To give you an example whatl mean, ...
7. Todigress __ amoment, ...

8. Tosum___  then,...

4. Linking words and phrases
1. Here are four phrases that you can use to link the sections of your presentation

together, which phrase would you use ...

1....before the summary? a) Right. Let's recap, then

_ b) Let's move on, shall
2....before the conclusion?
we?

) c) I'd like you to have a
3....between any two points? .
look at this.

d) I'd like to conclude by

N

. ...to introduce visual aid?

saying this.

2. Putthe following words and phrases into the correct gaps in the paragraph



as a result the next first in other words next third for example

1. ....problem is follow-up. 2. ...phoning the customer again to make sure that they’re happy
with our service. Why is follow up so important? 3. ...it makes the customer feel that we care
4..it makes them loyal to us. 5...we can solve problems before they become too big. 6...last
week we phoned Mr. Smith and found thathis order had not been delivered, He'd tried to call us
but no one had answered, so he was very pleased that we had called him. 7...of this, he’s now

very happy and will probably tell his friends aboutus.

5. Introducing visuals
1. Choose the correct verb from the box below and put it into the sentence. Make sure
the verb agrees with the subject.

leave see draw show look
represent find note indicate
notice

a. l'll ... the slide up while | talk.

b. If you ... closely at the diagram, you’ll see that there are seven switches.
c. You can ... the figures on my nextslide.

d. The vertical axis ... sales in Euros.

e. I'd like ... your attention to the second graph.

f. This diagram ... a plan of a new factory.

g. Letme ... therelevant slide.

h.It's interesting .... that sales have increased dramatically.

i. Each line ... the progress of a differentproduct.

j- As you may ... the sales peaked last month.

2. Put the following mini-presentations into correct order by putting a number in the
space on the left.

a. ... The nextis shopping.

... The third most popularis playing computer games.

... The pie chart presents the most popular activities for young people.

... As you can see, the most popularis going to nightclubs and bars.

... Therefore you can see that our product is well placed in the market.

b. ... In the first quarter, sales of the Aztec range rose sharply.

... In the third quarter, sales leveled out.



.. Let's look at the figures more closely.

.. Butthen sales took a dip in the second quarter.
C. ... You can see that the departments are listed across the top in the first row.
.. If you look closely you’ll see that office staff did much better this year.

.. It shows the results of the company language test.

.. Take a look at this table.

.. and the names of those who took the test are listed on the leftin the first column.

CoctaButenb _JlapuHaE.b. N.0. damunusa
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MNHOBPHAYKU POCCUN
®ENEPAJIBHOE NIOCYOAPCTBEHHOE BIOKETHOE OBPA3OBATEIILHOE
YYPEXOEHUE

BbICLUEINO MPO®ECCUOHAIBHOIO OBPA30OBAHUA
«BOPOHEXCKWUM FOCYOAPCTBEHHbIA YHUBEPCUTET»
(®rBOY BMO «BlY»)

YTBEPX[IAIO
3aseayowmnin kacdeapomn

AHIMUNCKOro a3blka
rymaHuTapHbIX hakynbTeTOB

BabywknH A. 1. 2021

NepeyeHb AUCKYCCUOHHbIX TEM
(aMckyccuu, nonemukn, gucnyrta, ge6éaToB)

no gncumnnmnHe MHOCTpaHHbIN A3blk B NpodeccroHanbHom cdepe (aHrMUACKNiA)
(HanmeHoBaHWe Oy CUMNIHBI)

1 Could a personal attitude to money say smth about the country culture? What is your
opinion?

2 Profit or principle? Do you think business people should always choose among them?

3 What makes a good leader? Whatis your profile of factors?

4 What is the difference between a managerand a leader?

5 “‘Competition brings out the best in products and the worst in people“ (David Sarnoff,

American businessman). Do you agree?

6 Why is corruption more common in some countries than in others?

7 Is free trade good in your opinion?

8 Should certain industries in your country be protected? If so, which ones?

9 “‘No matter how successful you are , your business and its future are in the hands of the

people you hire “ (Akio Morita (1921-1999) Japanese business executive). Do you share this
point of view?

CocraButenb _JlapuHaE.b. N.0. damununga
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3ayem, 3avem;
Bup atTecTauumn npomMexyTtoyHasa

MpoTokon OueHuBaHus [NpeseHTaumm

To what extent did the presentation represent Needs
. Yes No Comments
the following features? Work

10. Purpose communicated clearly.

11. Organized and easy to follow.

12. Presenter exhibited a good
understanding of topic.

13. Presenter was well-prepared.

14. Presenter spoke clearly/effectively

15. Time for presentation used effectively.

16. Slides enhanced presentation.

17. Presenter responded effectively to
audience questions and comments.

18. Presentation was donein a way that
engaged audience.




Presentation Effectiveness Criteria

To what extent did the presentation represent
the following features?

Yes

Needs
Work

No

Comments

19. Purpose communicated clearly.

20. Organized and easy to follow.

21. Presenter exhibited a good
understanding of topic.

22. Presenter was well-prepared.

23. Presenter spoke clearly/effectively

24. Time for presentation used effectively.
25. Slides enhanced presentation.

26. Presenter responded effectively to

audience questions and comments.

27. Presentation was done in a way that
engaged audience.




